
Most major brands have had their 
social media accounts hacked and 
terrible messages posted as the 
brand. Change your password 
regularly to prevent this issue. 

Brands build up an audience based on their 
offerings and messaging. Changing up the 
message is baffling to the audience. 

Brands and popular personalities have 
been caught engaging in fights with 
others on social media. Picking a fight 
on a social platform makes the user 
look immature and thoughtless. 

Posting content that is completely 
unrelated to your business will 
confuse followers and cause them 
to unfollow your page.  

It’s easy to express frustration on social 
media but in many cases it ends up 
looking a lot like a public meltdown 
and won’t garner any sympathy. 

Whether statistics show it or not, 
followers are watching what you are 
doing. Never underestimate them or 
disrespect them. 

Racism hurts everyone.

Social media users are tightly keyed 
into current events. Stay current on 
what’s in the news to avoid awkward 
or ill-timed posts. 

It happens at every business. A disgruntled 
employee tries to take their revenge. This revenge 
is so much more damaging when it includes social 
media. Change all passwords after a disgruntled 
employee leaves. 

Professionalism is the key to handling bad 
reviews. Anything posted on social media can 
be screen-grabbed and live on in infamy! 
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Worried you will commit a social media fail? Let us 
manage your social media for you. Call 1-800-IMATRIX to 
learn about our managed social service. 

It’s common for people to take to 
social media to express their opinion. 
When opinions include badmouthing 
others, it makes the person look mean, 
unprofessional, and unlikable. 

BADMOUTHING 
ANYONE

Many businesses include popular hashtags 
in posts to get more engagement. If your 
post is not relevant to the hashtag – don’t 
include it. 

HASHTAG
HIGHJACKING

HACKED 
ACCOUNTS

IRRELEVANT
CONTENT

It’s against the terms of service 
for many social networks to trade 
anything for promotion on social media.  

BRIBING 
SOCIAL  MEDIA

GOING OFF
MESSAGE

Social media should be a fun, 
welcoming place. Avoid posting 
anything that is offensive or 
insensitive to your followers. 

INSENSITIVITY

Many brands schedule posts to their social 
media. During disasters and tragedies, all 
scheduled posts should be halted as a sign 
of respect. 

BAD TIMING

PICKING A
FIGHT

PUBLIC
MELTDOWN

UNDERESTIMATING
YOUR AUDIENCE

NOT AWARE OF
CURRENT NEWS

DISGRUNTLED 
EMPLOYEE ATTACK

RACIST
REMARKS

NEGATIVE RESPONSE 
TO BAD REVIEW

Many businesses are busy, but 
auto-responses to customer 
messages or complaints are tacky 
and insensitive. 

AUTO-RESPONSES

Several brands have recently been shamed for 
trying to use a natural disaster to promote 
their products. This appears highly insensitive 
and reflects poorly on the brand. 

POLITICAL 
RANTS

Politics is a hotly debated topic, especially 
on social media. However, linking a brand 
to a political view alienates followers 
and customers. 

POOR INTERNAL 
COMMUNICATION

A lot of major fails come out of poor 
communication. If there is a large 
change made by the company or 
affecting the services, someone should 
let marketing know. 

The quickest way a company gets its social 
media account frozen is by violating terms 
of use. 

VIOLATING 
TERMS OF USE

Brands have created fake accounts that 
"engage" with the brand, but they always get 
found out.

CREATING FAKE
FOLLOWER ACCOUNTS

Businesses often delegate social media to 
employees. Employees often have their own 
social media accounts. Accidents happen. 

POSTING TO
WRONG ACCOUNT

SHARING 
INAPPROPRIATE LINKS

Companies get into hot water when a 
link is shared that has not been vetted. 
Always read the entire article on the link 
before sharing with followers. 

Hashtags can be read a variety of ways, 
especially when they aren’t capitalized. 

POOR HASHTAG
PHRASING

LACK OF
TRACKING

Businesses can’t gauge the success of 
their social media efforts if they don’t 
know what does and does not 
resonate with an audience. 

SOCIAL MEDIA FAILS
ULTIMATE

#badhashtags


