
It’s never too early to start thinking about how to improve your veterinary marketing strategy. 

With 2020 winding down and the new year on the horizon, we’ve created an easy to follow 

checklist so you can get ready with an online marketing strategy for 2021. Follow this list to 

start attracting and retaining more pet patients on day one!

Your Practice’s Checklist to Attract  
and Retain More Clients in 2021 
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PRO TIP: Learn how to make the most out  
of your Google My Business Account.

01 Use Google My Business  
to Attract More Clients

Every day, hundreds of pet owners search 

Google for veterinary practices like yours.  

Make sure that when a potential client looks  

up your practice on Google search and Google 

Maps, they land in the right place.

Checklist for 2021

Engage with your clients by responding to  
reviews, posting photos and videos to showcase 
your veterinary services to potential clients,  
and answer any questions about your practice. 

Claim your practice on Google My Business 
and provide specific information about  
your practice and services.

Update your business information regularly,  
including phone numbers, hours of operation,  
and add safety and health bulletins.

80% of patients check out 
their doctors online before 
calling for an appointment.

80%

Optimize Your Listing Now   

See Our Step By Step Guide Here   

https://imatrix.com/blog/optimize-google-listing/?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
https://imatrix.com/blog/claim-google-listing/?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
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Manage Your Online  
Reviews Effectively

Have you Googled your veterinary practice lately?  

If you haven’t, you may be surprised by what you find. 

In today’s digital world, your online reputation can  

be your greatest asset or your biggest liability.  

Only practices with the most positive reviews will 

appear at the top when a pet owner searches for  

“Veterinary near me.”

1.5  
improvement

on your review star 
rating could equal 

13,000
more leads.

Checklist for 2021

Respond to all reviews  
and address any negative comments 
professionally and courteously.

Get more online reviews  
by sending surveys to your clients  
and soliciting reviews.

Highlight positive reviews,  
promote them on your website  
and share on social media.

94% of healthcare 
patients use online 
reviews to evaluate 

providers.

94%
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LEARN MORE: See how to generate 
reviews that get results and boost your 
online presence.

Download eBook Now   

https://www.imatrix.com/resources/generate-reviews?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
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Refresh Your Veterinary 
Website Regularly

Did you know that 94% of a website user’s  

first impressions are design-related?  

A patient’s journey begins online. Don’t let 

your site get old and outdated because it will 

affect the perceived credibility and quality  

of your business.

Checklist for 2021

Be mindful of your load time, a 2-second delay  
in load time results in abandonment rates  
of up to 87%.

Replace and update dated content and images 
such as staff photos, bios, promotions, etc.

Check regularly to make sure all the links, images, 
videos, etc. are working properly.
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57% of internet  
users say they  
won’t recommend  
a business with a 
poorly designed 
website. 

57%
BONUS: Find out how your site is  
performing online in your local area. 

Get a Free Website Audit   

https://imatrix.com/free-website-analysis?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
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Target Your Ideal Veterinary 
Clients with Google Ads

If you’re looking for speedy results,  

Google Ads is the fastest way to get your 

veterinary practice to the top of search results 

for your higher revenue specialties.

FREE WEBINAR: Get an in-depth look at  
Google Ads with “The Ultimate Guide to Get  
Your Practice on the Top of Google Search”

Checklist for 2021

Track your leads to find out how well they  
are converting.

Write great text ads and include keywords  
that resonate with pet owners searching for 
veterinary services such as pet exams, pet vaccines, 
pet dental care, and more.

Utilize geo-targeting to ensure that your ads  
will only be shown to users searching for a 
veterinarian in your local area. 

95% of patients do not 
search past the first page 

of Google.

95%
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Watch It Now   

https://imatrix.com/resources/ultimate-guide-to-google-search-for-veterinarians-webinar?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
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Create Engaging  
Multimedia Content

Demand for video and high-quality images  

(especially on mobile) has increased over the 

past years. With advancements in smartphone 

technology, video and image creation and 

sharing is now easier than ever. 

Checklist for 2021 Schedule demonstration videos throughout the  
year that showcase your practice’s top specialties.

Add your videos to a visible place on your website 
and share them on your social media pages.

Introduce yourself and your staff members  
and showcase your office through images and videos.

Showcase your practice’s top specialties  
along with educational pet care tips. 

By 2021 online video  
is expected to make up  
82% of all internet traffic.

82%
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EBOOK: Download a beginner’s guide to creating  
& uploading online videos to increase web traffic.

Get It Now   

https://imatrix.com/resources/online-videos?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
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Start a Blog for Your 
Veterinary Practice 

Did you know that businesses that blog get 55% more website visitors than businesses that don’t?  

If you don’t have a blog yet, you can easily get started on one! Blogging drives traffic to your website 

but also improves your SEO search engine rankings and increases brand awareness. 

Checklist for 2021

Create a blog schedule and try to 
post regularly at least once a week.

BONUS: See where your  
practice ranks online against  
your local competitors.

A blog on your 
website increases your 

chances of ranking 
higher in search 

engines by 434%.

Add keywords that are relevant 
to pet owners and the services 
you provide such as dental care, 
pet surgery, pet exams, and more.

Write blog posts that inform  
and engage your clients on  
your site.

434%
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Here are some blog post  
topics to help you get started: 

• Pet weight loss

• Pet nutrition

• Pet dental care

• Care for aging pets

• Powerful pet stories

• Vaccines

• Seasonal issues 

Get Your Free SEO Report   

https://imatrix.com/free-seo-report?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
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Engage with Clients  
On Social Media

There are more than 3.5 billion active social media 

users today. By utilizing your social channels to 

connect and engage with your clients you’ll be about 

to drive more revenue and increase brand awareness. 

92% of social media users 
prefer to connect with 
brands through social media. 

Checklist for 2021 Create a social media 
calendar to post regularly 
with educational and seasonal 
content. Pet-friendly holidays  
are always a hit!

Engage and encourage  
clients to follow your practice’s  
social pages by hosting contests, 
giveaways, and discounts. This helps 
build your social media audience.

Reply to comments and  
like other content that is 
relevant to your business.

Reshare authoritative  
sources on your social  
media channels. 

• American Veterinary  
Medical Association

• American Animal  
Hospital Association

92%
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TOOLKIT: Get a head start  
on your social media channels  
with a library of ready-to-use 
veterinary social posts.

If you haven’t already, create a 
social page for your practice.

• Facebook: Post videos, and 
curated content that is relevant 
to your industry and clients.

• Instagram: Post High-
resolution photos, run polls, 
post stories and use hashtags.

Don’t forget to Like VetMatrix on 
Facebook for Weekly Tips

Get Your Social Media Kit   
Follow Us Now   

https://www.facebook.com/avmavets
https://www.facebook.com/avmavets
https://www.facebook.com/AAHAHealthyPet
https://www.facebook.com/AAHAHealthyPet
https://imatrix.com/resources/social-media-toolkit/vet?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
https://www.facebook.com/VetMatrix
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Create a patient loyalty program and offer 
exclusive discounts. You’ll make clients feel like  
they have access to an exclusive club. 

Talk to Your Clients in Their  
Preferred Communication Channel 

Email and text messages are the easiest and 

quickest communication channels to increase 

patient retention and improve your overall 

patient marketing.

BONUS: Learn how to use different communication 
channels in your client retention strategy.

Checklist for 2021

Text and email clients about appointment 
confirmations, reminders, and post-visit surveys.

Send seasonal and educational newsletters  
along with new blog posts and any updates  
you’d like to share.

89%

89% of people always have 
their smartphones easily 

accessible.
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Read Blog   

https://imatrix.com/blog/client-retention-strategies?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021
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Inform Patients on Safety 
Precautions You’ve Implemented 

2020 has been a whirlwind of chaos for businesses. 

Adapting to the new normal and staying relevant this 

year has been difficult. That’s why you need to make 

sure you keep your current and potential clients 

updated on any of your new safety measures and 

practice policies.

Checklist for 2021

Update or create an FAQ section on your website 
and include a Safety Precautions pop-up banner.

Add safety signage at your veterinary practice

Create a video explaining the safety precautions 
your practice is taking to make your clients feel safe.

Post the video on your website, share it on social 
media, and email it to your client base.

Patient experience will 
remain a top priority.
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RESOURCE: We have created a variety of colorful 
safety signage kits you can print for your practice.

Download Your Signage Kit   

https://imatrix.com/resources/safety-signage-kit/vet?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021


In 2021, your marketing strategy should focus on the 

patient experience. Make it easy for potential clients to  

find you online by providing up to date information about 

your practice, creating helpful and engaging content to 

build valuable relationships in and out of the office. 

Now that you’ve completed this checklist you can  

feel confident about starting 2021 on the right foot.

Don’t have the time to manage all these moving parts?  

Put our veterinary marketing experts to work for you.

or call us today at 866.223.0325

Schedule a Free Marketing Consultation   

https://imatrix.com/get-special-pricing/?utm_source=ebook&utm_medium=email&utm_campaign=marketing_strategy_2021

