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Regulation for the banking sector
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ABOUT

The financial sector companies are primarily engaged in financial transactions and in 
facil itating financial transactions. Three principal types of activities include raising funds 
by taking deposits, issuing securities, and incurring l iabilities. The national companies 
holding the largest market share in the U.S. industry include UnitedHealth Group Inc., 
JPMorgan Chase & Co., State Farm Mutual Automobile Insurance Company, Bank of 
America Corporation and MetLife Inc. (1)

Locally, commercial banks and credit unions rely on retail  locations to attract and retain 
customers, while mortgage brokers and financial planners are most often found in small 
office locations within large office parks and commercial high-rise settings.
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8.5% 7.3% 9.8% 8.5% 8.0% 7.7% 6.1% 7.1% 9.5% 9.7% 9.0% 9.0%
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BUSINESS CHALLENGES FOR THE INDUSTRY

Before the pandemic, the shift to what is now known as digital banking was well 
underway. However, COVID-19 accelerated that move, driving adoption of digital 
faster and more widely than anyone could have predicted. In 2020, one in seven 
people in the U.S. downloaded at least one finance app to their smartphone. In a 
survey by McKinsey & Company, 15% to 20% plan to increase their use of digital 
channels once the pandemic has passed. Also, 85% indicated that digital was their 
preference for handling everyday transactions — even for folks 65 and 
older. (3) These types of numbers are already reflected in the top 10 banks in more 
developed markets.

In more rural areas of the country, where brick-and-mortar banking is the norm, 
the small and midsize banks felt the switch to digital the most, as did their 
customers who needed to be able to cash a check or make a deposit remotely.

All of this means that banks and financial institutions are challenged with thinking 
about expanding customer service and finding new ways to relate to customers. 
Institutions can use anything from Zoom calls to short videos to answer questions 
related to individual customer concerns. Also, money-coaching sessions and finance 
workshops will  go a long way to serve and connect with existing and potential 
future customers.

These trends translate to the importance of advertising, as a majority of institutions 
surveyed are increasing spending on their digital marketing campaigns. (2)

HOW TO USE THIS ONE-SHEET

Your knowledge of national financial
industry trends can be a great 
conversation starter as you seek to 
compare these trends with what’s 
being experienced locally by your 
prospects and clients.

Review the data in this one-sheet 
before you meet with your clients as 
a way to have a conversation about 
their business challenges and 
opportunities for market growth.

Use that conversation to uncover 
ideas and solutions to help your 
clients get ahead of future consumer 
spending by positioning themselves 
as the best local choice in their 
category.
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GLOSSARY OF FINANCIAL TERMS
Click the links below to become acquainted with terms and 
phrases used in the financial space:

• Investopedia: Dictionary of Financial Terms

• Fundera: 60 Business and Finance Terms

• Consumer Financial Protection Bureau: Financial Terms

RECOMMENDED RESOURCES

• Reuters

• Business Insider

• The Business Journals

SUGGESTED PROMOTIONAL ANGLES
Consumers want to know what to do with their finances and/or 
investments, and they often feel they have to make decisions 
quickly.

As there is a growing need for institutions to attract and retain 
customers, the marketing messages need to show sensitivity and 
relate to the needs of the customers. Advertisers in the financial 
service industry can position themselves as a resource during these 
uncertain times. (2) Try calling on institutions that can offer relief to 
consumers and businesses with loans, lower interest rates and 
money management. Incorporating demographics l ike age and 
income level into targeted display campaigns can be a smart 
approach, as well.

Effective digital ad tactics may include targeted display and 
geofencing. Geofencing targets customers who live near a financial 
outlet’s location or, even more specifically, in traditionally high-
earning ZIP codes, where residents may be looking for tips to 
stabilize their investments.

Possible Promotional Angles:

• “Tips and Tools You Can Take to the Bank,” promoting 
technology tools available to customers

• Custom, digitally targeted promotions of interest rates and 
similar offerings 1 IBISWorld United States Market Research Reports. 2020.

2 How COVID-19 Drives Digital Banking & Contactless Payments

3 Reshaping retail banking for the next normal

This graph shows the digital ad spend each year in the 
category (bill ions), as well as the percent change in ad spend 
(red).  

2021 indicates the growth in digital advertising for this sector 
as it continues to grow annually, including increasing over 20% 
from 2020.
Source: eMarketer, July 2020
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https://www.investopedia.com/financial-term-dictionary-4769738
https://www.fundera.com/blog/business-finance-terms-and-definitions
https://www.consumerfinance.gov/consumer-tools/educator-tools/youth-financial-education/glossary/
https://www.reuters.com/finance
https://www.businessinsider.com/banking
https://www.bizjournals.com/news/banking-and-financial-services
https://resources.industrydive.com/how-covid-19-drives-digital-banking-and-contactless-payments?utm_source=BD&utm_medium=LyticsSlideout&utm_campaign=Criteo&ignoremxtracking=mxtrue&mxcpi=e0dcf4cc-f399-49e5-9ed6-c3c1ff06a92f&omt=1&result=success
https://www.mckinsey.com/industries/financial-services/our-insights/reshaping-retail-banking-for-the-next-normal
https://forecasts-na1.emarketer.com/5911ec5caeb8830e3829e275/5851918a0626310a2c186a06

