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Guidelines



The Logo

The Vermont Systems logo contains an 
icon and a wordmark. The icon is a 
checkmark and a circle linking together. 
This linking represents how we work 
with our clients, helping and supporting 
them as a true partner. 

The icon mark also represents a “start” 
or “power” button. This represents 
Vermont Systems focus on technology 
and it’s fresh start as a Clubessential 
Holdings company. 

The main logo is always represented in 
blue, lime and dark grey. Usage of all 
white or all grey are also acceptable, 
but only as a secondary option. 
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Logo Variations

The main logo is blue, lime and 
dark grey. The logo can also be 
used in solid white or grey. 

The icon can be used alone and 
can be either blue and green, 
grey or white. 

In addition, a stacked version of 
the logo can be used. This should 
only be used as a secondary 
option. The stacked version can 
be full color, dark grey or white. 
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Minimum Clear 
Space

The logo should always have a 
clear space around it equal to the 
width or height of the icon.

The examples at the bottom of 
this page show correct and 
incorrect spacing.

Headline 
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Logo 
Misrepresentation

It is critical the appearance of 
the logo remains consistent 
across all content. 

The logo should not be 
misrepresented, modified, or 
added to in any way other than 
stated in this document. 

See the examples on this page 
as some of the more common 
logo modifications that should 
not be done. 

Do not stretch the logo Do not make the logo one color
NOTE: white or grey full color are acceptable

Do not alter the proportions of the logo Do not use unapproved colors

Do not tilt the logo Do not outline any part of the logo
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Product Line 
Workmarks

The Vermont Systems product lines 
don’t have separate logos, but they do 
have wordmarks that offer a distinct 
look and feel. Because of this, they 
stand out visually from other content, 
but they don’t fracture the brand by 
offering too many colors and styles. 

These product wordmarks should 
always be both all caps and feature 
both bold and medium font styles. 

The product wordmarks can be either 
lime, grey, or white. 
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Product Line 
Workmark Lockups

The product wordmarks can, 
where applicable, be paired with 
the Vermont Systems logo. 

This is done to keep the equity 
of the Vermont Systems brand. 

These lockups can be full color 
(as shown here), solid grey or 
solid white. 
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Navy Blue
CMYK: 99 | 77 | 45 | 42
RGB: 10 | 49 | 75 
HEX: #0a314b

Midnight Blue
CMYK: 95 | 66 | 34 | 16
RGB: 20 | 82 | 117
HEX: #145275

True Blue
CMYK: 89 | 51 | 25 | 4
RGB: 24 | 111 | 150
HEX: #186f96

Green
CMYK: 72 | 6 | 100 | 1
RGB: 77 | 173 | 58 
HEX: #4dad3a

Lime
CMYK: 47 | 1 | 100 | 3
RGB: 137 | 194 | 0 
HEX: #89c200

Ocean Blue
CMYK: 77 | 25 | 11 | 0
RGB: 29 | 152 | 195 
HEX: #1d98c3

Brand Colors

The brand colors are shades of 
blue and green. These colors 
are inspired by nature and the 
parks and recreation facilities 
Vermont Systems helps each 
and every day. 

The main colors that should be 
used first are Ocean Blue and 
Lime. The others should be 
used as secondary accents.
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Grey 6
CMYK: 73 | 62 | 62 | 60
RGB: 45 | 50 | 50 
HEX: #2d3232

Grey 5
CMYK: 65 | 53 | 54 | 28
RGB: 85 | 90 | 90 
HEX: #555a5a

Grey 4
CMYK: 53 | 42 | 42 | 7
RGB: 125 | 130 | 130 
HEX: #7d8282

Grey 3
CMYK: 37 | 28 | 28 | 0
RGB: 165 | 170 | 170 
HEX: #a5aaaa

Grey 2
CMYK: 18 | 13 | 13 | 0
RGB: 205 | 210 | 210 
HEX: #cdd2d2

Grey 1
CMYK: 8 | 5 | 5 | 0
RGB: 231 | 236 | 236
HEX: #e7ecec

Brand Colors - 
Greys

To complement the blue and 
green color palette, shades of 
grey can be used. 

The lighter greys should typically 
be used for backgrounds while 
the darker greys should be used 
for accents and text. 
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Color Weighting

The color weighting chart helps 
show which colors values should 
be used first and visually how 
much weight each color value 
should have. 

Ocean blue, Lime, Grey 1 and 
White should make up most of 
the color palette when designing. 
The darker blues, darker green, 
and darker greys should all be 
used secondarily. This ensures 
the brand stays light and vibrant. 
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Brand Fonts

The Vermont Systems 
typefaces are Raleway and 
Nunito Sans. Both are simple, 
classic sans serifs with many 
weight options. 

Raleway should be used for 
headings, sub headings, and 
call outs. Nunito Sans should 
be used for body text. 

Both fonts are Google fonts 
and will work on websites and 
print materials. 

HEADINGS, SUB HEADINGS, CALL OUTS

Raleway
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890:.,”/?!@#$%^&*()<>

BODY

Nunito Sans
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890:.,”/?!@#$%^&*()<>
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Proper Font Usage

This slide illustrates how to use 
the fonts on branded materials. 
These guidelines ensure brand 
consistency across all Vermont 
Systems pieces. 

Raleway should always be used 
in headings and sub headings in 
either Ocean Blue, Lime, Grey, or 
White. Nunito Sans should be 
used for body text in Grey 5 or 
White. 

Lorem ipsum 
dolor sit amet 
Ut enim ad minim veniam, quis sit

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea dw commodo consequat. Duis aute irure dolor in  
sit nds reprehenderit in voluptate velit esse cillum 
dolore euds fugiat nulla pariatur. 

Main Heading
- Raleway ExtraBold
- Ocean Blue, Grey, or White
- Largest Font Size

Sub Heading
- Raleway Bold
- Lime, Ocean Blue, Grey, 
   or White
- Medium Font Size

Body 
- Nunito Sans Regular
- Grey 5 or White
- Small to Medium 
   Font Size
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Image Overlay

The image overlay is used to 
ensure copy is easy to read 
when placed over images.  

The overlay can be either Grey 
6 at 60% opacity or White at 
70% opacity. Text over these 
overlays should be light or dark 
enough to make sure they are 
legible. 

Grey 6 Overlay at 60% Opacity White Overlay at 70% Opacity
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Gradient

Using a gradient gives the brand a 
fresh, modern, full-of-life look. These 
gradients can be used as background 
colors or as accents. 

The gradient can be created by 
blending two of the brand colors 
together. Blues should only be 
blended with blues, and greens 
should only be blended with greens. 
Green and blue shouldn’t be used in a 
gradient together. 
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Circle Motif

The circle motif is derived directly 
from the circle in the logo. This can 
be used in a multitude of ways.  

Option 1 shows a slightly 
transparent cropped circle used as 
an image overlay to introduce text. 
Option 2 shows a cropped circle as 
an accent to introduce imagery. 
Option 3 shows a full circle used to 
introduce an image along with 
supporting text. 

The uses of the motif are varied and 
can be used where applicable in a 
design.  
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Lorem ipsum 
dolor sit amet 

Grey 6 Overlay at 60% Opacity

Lorem ipsum dolor sit amet 
Ut enim ad minim veniam, quis sit

Grey 6 Overlay at 60% Opacity

Ut enim ad minim veniam, quis sit
Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea dw commodo consequat. Duis aute irure dolor in  sit nds reprehenderit in voluptate velit 
esse cillum dolore euds fugiat nulla pariatur. 



Iconography

Icons should be clean, simplistic, 
and easily understandable to the 
end user. 

The icons should be made of thin 
lines, not heavy shapes. The 
corners and end points should be 
rounded. 

Stroke weight will depend on the 
piece but the icons should appear 
thin. A general rule of thumb is to 
keep stroke weight under 2 
points. 

FAQ

+
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Photography

Brand photography should be 
centered around people living 
healthy, active lives in parks, 
recreation facilities, or other 
institutions that Vermont 
Systems serves. They should, 
where possible, show technology 
being used in these spaces. 

Images should be powerful and 
emote energy and movement. 
The images should have a strong 
composition and interesting 
angle of perspective. 
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