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THE LOGO
The PrestoSports logo contains 
an icon and wordmark. The icon 
is a P and S linking together. 
This linking represents how we 
work with athletic departments, 
helping and supporting them as 
a true partner.

The main logo is always 
represented in either navy, 
grey, or white. 

The icon can be used on its own 
in either navy, grey, or white. 
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LOGO + ICON 
COLOR VARIATIONS
The main PrestoSports logo is 
navy. The logo can also be used 
in dark grey, light grey, and 
white. It should not be placed 
in red. 

The icon can be used alone and 
can be either navy, dark grey, 
light grey or white. 
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MINIMUM CLEAR 
SPACE
The logo should always have a 
clear space around it equal to 
the width of the icon.

The examples at the bottom of 
this page show correct and 
incorrect spacing.

HEADLINE 

HEADLINE 
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LOGO 
MISREPRESENTATION
It is critical the appearance of the 
logo remains consistent across all 
content. 

The logo should not be 
misrepresented, modified, or added 
to in any way other than stated in 
this document. 

See the examples on this page as 
some of the more common logo 
modifications that should not
 be done. 

Do not stretch the logo Do not use a gradient on the logo

Do not alter the proportions of the logo Do not use unapproved colors

Do not tilt the logo Do not outline any part of the logo
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PRODUCT 
LOCKUPS
The product lockups should all 
contain “Presto” and then the 
product name as one word. 
These lockups can either be 
title case or all caps.

“Presto” should be in Overpass 
SemiBold. The product name 
should be in Overpass Black. 

PRESTOADSPrestoAds

PRESTOCAMPSPrestoCamps

PRESTOMOBILEPrestoMobile

PRESTORAISEPrestoRaise

PRESTOSHOTSPrestoShots

PRESTOSTATSPrestoStats

PRESTOSTREAMPrestoStream

PRESTOTICKETSPrestoTickets

PRESTOWEBPrestoWeb
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BRAND COLORS
The brand colors bring 
consistency and vibrancy to 
PrestoSports materials. They 
can be used as a solid or in a 
gradient. For gradients, please 
refer to pages 8-10. 

The Navy, Red, and shades of 
Grey are the primary colors. The 
Blue and Dark Red should be 
treated as accents. 

NAVY
CMYK: 89 | 77 | 47 | 48
RGB: 32 | 45 | 67 
HEX: #202d43

BLUE
CMYK: 99 | 74 | 23 | 7
RGB: 15 | 80 | 133 
HEX: #0f5085

DARK RED
CMYK: 20 | 100 | 100 | 13
RGB: 180 | 11 | 11 
HEX: #b40b0b

RED
CMYK: 11 | 100 | 100 | 3
RGB: 209 | 11 | 11 
HEX: #d10b0b

DARK GREY
CMYK: 63 | 51 | 41 | 30
RGB: 86 | 92 | 102 
HEX: #565c66

GREY
CMYK: 50 | 38 | 31 | 4
RGB: 133 | 140 | 152 
HEX: #858c98

LIGHT GREY
CMYK: 17 | 11 | 8 | 0
RGB: 209 | 214 | 221 
HEX: #d1d6dd

LIGHTER GREY
CMYK: 7 | 4 | 3 | 0
RGB: 234 | 236 | 239 
HEX: #eaecef
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COLOR WEIGHTING
The color weighting chart helps 
show which color values should 
be used first and visually how 
much weight each color value 
should have.

Navy, Red, Lightest Grey, and 
White should make up most of 
the color palette when designing.

Blue, Dark Red, and the darker 
Greys should all be used 
secondarily. 
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LINEAR GRADIENT
The linear gradient can be used 
as a solid background fill or as 
an image overlay. The linear 
gradients are all slight and are 
only meant to add depth to the 
brand. 

For this form of gradient, Navy 
should only be mixed with Blue, 
Dark Red should only be mixed 
with Red, and the Grey’s should 
only be mixed together. 

Linear Gradient from Navy to Blue

Linear Gradient from Dark Red to Red

Linear Gradient from Dark Grey to Grey
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FREEFORM 
GRADIENT
The freeform gradient can be a 
bit more playful and should be 
used on top of images to bring 
energy to the brand. 

This gradient relies on a mix of 
differing amounts of color 
transparency to let the image 
below shine. It mixes all the 
brand colors but relies on 
sections of full transparency to 
not have a muddy mix of blue 
and red. 

9



BRAND GUIDELINES

GRADIENT 
OVERLAY
The last type of gradient is the 
overlay. This can be used one of 
two ways. 

In example 1, an added shape is 
placed on top of two sections 
and uses a linear gradient of red 
to blue, mixing in some 
transparency for depth. 

In example 2, the freeform 
gradient is extended beyond an 
image to overlay the next color 
block section. 

Overlay Example 1 Overlay Example 2
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BRAND FONT
The PrestoSports brand font is 
Overpass. It is a simple classic 
sans serifs with many weight 
options. 

This should be used for all copy, 
including headlines, subheads, 
callouts, and body copy. 

Overpass is a Google font, so it 
is easily downloadable and 
simple to use online. 

Overpass Black

Overpass Regular

Overpass ExtraBold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890@!?$&

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890@!?$&

Overpass SemiBold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890@!?$&

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890@!?$&
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PROPER FONT 
USAGE
This slide illustrates how to use 
the fonts on branded materials. 
These guidelines ensure brand 
consistency across all 
PrestoSports pieces. 

Overpass Black should always 
be used in headings and sub 
headings in either Navy, Red, 
Dark Grey, or White. Overpass 
Regular should be used for body 
text in Dark Grey or White. 

LOREM IPSUM 
DOLOR SIT AMET 
Ut enim ad minim veniam, quis sit

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea dw 
commodo consequat. Duis aute irure dolor in  sit nds 
reprehenderit in voluptate velit esse cillum dolore euds 
fugiat nulla pariatur. 

Main Heading
- Overpass Black
- Navy, Red, Dark Grey, 
   or White
- Largest Font Size

Sub Heading
- Overpass Black
- Navy, Red, Dark Grey, 
   or White
- Medium Font Size

Body Copy
- Overpass Regular
- Dark Grey or White
- Small to Medium 
   Font Size
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TEXT SHADOW 
EFFECT
The text shadow effect adds an 
extra punch to headlines and 
callouts. This should be used 
sparingly and only to accentuate 
certain words or phrases. 

The shadow can be add using the 
appearance/effects panel. 
Remove any blur and set the 
color to work with the design and 
background. Set the blend mode 
to normal, the transparency to 
between 30-40%, and the offset 
between 2-5 pixels. 

OF
THE

FOR
THE LOVELOVE GAMEGAME

IGNITEIGNITE
Your Fans

ELEVATEELEVATE
Your Athletes

FUNDFUND
Your Programs
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BRAND PATTERN
The pattern is made up of the 
icon repeated over and over 
again. 

The pattern can either be 
placed over a solid 
color/gradient as a full 
background pattern or can be 
used as a partial overlay on top 
of images or sections of color.  

The pattern should always have 
some transparency and be 
treated as texture rather than a 
main focal point. 
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ICONOGRAPHY
Icons should be clean, simplistic, 
and easily understandable to the 
end user. 

The icons should be made of thin 
lines, not heavy shapes. The 
corners and end points should be 
rounded. 

Stroke weight will depend on the 
piece but the icons should appear 
thin. A general rule of thumb is to 
keep stroke weight under 2 points. 

The icons can be placed in any of 
the brand colors. 
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PHOTOGRAPHY
Brand photography should be 
centered around people either 
working in or participating in 
sports. Roughly half of the 
images used should contain a 
tech device of some kind. 

Images should be powerful and 
emote energy and movement. 
The images should have a 
strong composition and 
interesting angle of 
perspective. 
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