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The Logo
The ClubReady logo contains an 
icon and wordmark. The icon is a 
C and R linking together. This 
linking represents how we work 
with our fitness clubs, helping and 
supporting them as a true partner.

The main logo is always 
represented in red and dark grey. 
Usage of all white or all grey are 
also acceptable, but only as a 
secondary option. 

The icon can be used on its own in 
red, grey or white. 
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Logo Color 
Options
The main logo is red and grey. 
The logo can also be used in 
white and solid grey. 

The icon can be used alone and 
can be either red, dark grey, light 
grey or white. 
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Minimum Clear 
Space
The logo should always have a 
clear space around it equal to the 
width of the icon.

The examples at the bottom of 
this page show correct and 
incorrect spacing.

Headline 

Headline 
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Logo 
Misrepresentation
It is critical the appearance of the 
logo remains consistent across 
all content. 

The logo should not be 
misrepresented, modified, or 
added to in any way other than 
stated in this document. 

See the examples on this page as 
some of the more common logo 
modifications that should not
be done. 
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Do not stretch the logo Do not use the gradient on the logo

Do not alter the proportions of the logo Do not use unapproved colors

Do not tilt the logo Do not outline any part of the logo



Solution Partner 
Lockup
The Solution Partner lock up 
combines the main logo, a 
simplified ribbon graphic, and the 
words “Solution Partner”. 

It should be first used in red and 
grey, but can be used in solid grey 
or white if necessary. 
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Sub-brands
ClubReady owns many sub brands 
and companies. These wordmarks 
should all be used to keep the 
main brand of ClubReady first and 
forefront. 

In the case of the sub-brands, the 
secondary ClubReady colors can 
be used. 

For each of these instances, 
“Powered by ClubReady” should 
always appear under the 
wordmark. 
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GymHQ
powered by

PerformanceIQ
powered by



Brand Colors - 
Main
The main ClubReady colors are 
Red, Grey 5, and Grey 1. This 
creates continuity from the 
previous brand. 

In most branded documents, Red 
should be used before the accent 
colors. Instead of using black, 
Grey 5 should be chosen as the 
first option. 
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Red
CMYK: 19 | 100 | 100 | 10
RGB: 184 | 32 | 37 
HEX: #b82025

Grey 5
CMYK: 0 | 0 | 0 | 90
RGB: 65 | 64 | 66 
HEX: #414042

Grey 1
CMYK: 0 | 0 | 0 | 10
RGB: 230 | 231 | 232 
HEX: #e6e7e8



Dark Purple
CMYK: 67 | 100 | 40 | 47
RGB: 72 | 13 | 63 
HEX: #480d3f

Purple
CMYK: 52 | 100 | 43 | 41
RGB: 95 | 15 | 66
HEX: #580f42

Dark Red
CMYK: 29 | 100 | 76 | 31
RGB: 137 | 22 | 47 
HEX: #89162f

Orange
CMYK: 8 | 80 | 100 | 1
RGB: 221 | 88 | 38 
HEX: #dd5826

Yellow Orange
CMYK: 3 | 47 | 100 | 0
RGB: 240 | 151 | 32 
HEX: #f09720

Yellow
CMYK: 1 | 21 | 100 | 0
RGB: 252 | 200 | 12 
HEX: #fcc80c

Red
CMYK: 19 | 100 | 100 | 10
RGB: 184 | 32 | 37 
HEX: #b82025

Brand Colors -
Accents
The accents colors bring life and 
energy to the brand. These are 
the colors that make up the 
gradient. 

The accent colors should always 
be used second to the main Red. 
The only exception to this is for 
the products and certain pages on 
the website. 
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Black
CMYK: 0 | 0 | 0 | 100
RGB: 0 | 0 | 0 
HEX: #000000

Grey 5
CMYK: 0 | 0 | 0 | 90
RGB: 65 | 64 | 66 
HEX: #414042

Grey 4
CMYK: 0 | 0 | 0 | 70
RGB: 109 | 110 | 113 
HEX: #6d6e71

Grey 2
CMYK: 0 | 0 | 0 | 30
RGB: 188 | 190 | 192 
HEX: #bcbec0

Grey 1
CMYK: 0 | 0 | 0 | 10
RGB: 230 | 231 | 232 
HEX: #e6e7e8

White
CMYK: 0 | 0 | 0 | 0
RGB: 255 | 255 | 255 
HEX: #ffffff

Grey 3
CMYK: 0 | 0 | 0 | 50
RGB: 147 | 149 | 152 
HEX: #939598

Brand Colors - 
Greys
To complement the Red and 
accent colors, shades of grey from 
white to black can be used. 

The lighter greys should typically  
be used for backgrounds while 
the darker greys should be used 
for accents and text. 
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Brand Fonts
The ClubReady typefaces are 
Montserrat and Lato. Both are 
simple classic sans serifs with 
many weight options. 

Montserrat should be used for 
headings, sub headings, and call 
outs. Lato should be used for 
body text. 

Both fonts are Google fonts and 
will work on websites and print 
materials. 
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HEADINGS, SUB HEADINGS, CALL OUTS

Montserrat
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890:.,”/?!@#$%^&*()<>

BODY

Lato
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890:.,”/?!@#$%^&*()<>



Proper Font Usage
This slide illustrates how to use 
the fonts on branded materials. 
These guidelines ensure brand 
consistency across all ClubReady 
pieces. 

Montserrat should always be used 
in headings and sub headings in 
either Red, Grey 5, or White. Lato 
should be used for body text in 
Grey 4 or White. 
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Lorem ipsum 
dolor sit amet 
Ut enim ad minim veniam, quis sit

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea dw 
commodo consequat. Duis aute irure dolor in  sit nds 
reprehenderit in voluptate velit esse cillum dolore euds 
fugiat nulla pariatur. 

Main Heading
- Montserrat Regular 
   or Medium
- Red, Grey 5, or White
- Largest Font Size

Sub Heading
- Montserrat Bold
- Red, Grey 5, or White
- Medium Font Size

Main Headline
- Lato Regular
- Grey 4 or White
- Small to Medium 
   Font Size



The Gradient
The gradient gives the ClubReady 
brand a fresh, modern, full-of-life look. 
It can be used in many different ways. 

The full 7 color gradient uses the 
freeform gradient style. It can either be 
solid, overlaying a photo with 70-90% 
transparency, or partially overlaying a 
photo with differing amounts of 
transparency. 

A gradient can also be created from 2 
of the 7 accent colors. The colors must 
be adjacent to each other so the 
gradient is subtle. With these 
gradients, a traditional or freeform 
gradient can be used. 
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Solid freeform gradient using all 7 
accent colors

Dark Purple + Purple Purple + Dark Red Dark Red + Red Red + Orange Orange + Yellow Orange Yellow Orange + Yellow

Dark Purple + Purple Purple + Dark Red Dark Red + Red Red + Orange Orange + Yellow Orange Yellow Orange + Yellow

Traditional 2 Color Gradients:

Freeform 2 Color Gradients:

70-90% transparent freeform gradient  
over image using all 7 accent colors

Partially transparent freeform gradient  
over image using all 7 accent colors



The Ribbons
The ribbons represent ClubReady 
solutions simplifying the problems of 
fitness studios. 

The ribbon can be used alone or as a set 
of 3. The flow should be very fluid and 
natural. It shouldn’t contain any harsh 
corners or turns. 

Ribbons can be any of the brand colors 
or gradients, but should match when 
used as a set of 3.

Stroke weight will depend on the piece 
but the ribbons should appear thin. A 
general rule of thumb is to keep stroke 
weight under 2 points. 
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Iconography
Icons should be clean, simplistic, 
and easily understandable to the 
end user. 

The icons should be made of thin 
lines, not heavy shapes. The 
corners and end points should 
be rounded. 

Stroke weight will depend on 
the piece but the icons should 
appear thin. A general rule of 
thumb is to keep stroke weight 
under 2 points. 
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FAQ

+



Photography
Brand photography should be 
centered around people living 
healthy, active lives in a gym or 
fitness studio. 

Images should be powerful and 
emote energy and movement. The 
images should have a strong 
composition and interesting angle 
of perspective. 
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