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And only 8% say their company is effective 
at preparing for upcoming regulations.

Society is at a pivotal moment in the history of data. High profile security 
breaches and changing regulations have forged an opt-in era where 
consumer concerns are high, and businesses need to respond. NTT DATA 
and Oxford Economics surveyed 500 executives and 5,000 consumers 
worldwide about a future shaped by data. Here’s what we found.

Download the full report, “The Future of Data: Adjusting to an Opt-In Economy”  
to learn more.

So how do you bridge the gap and get customers to trust your brand? 
You need to:
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While executives seem confident that changes 
resulting from data and analytics will be better all 
around, consumers are more wary.

There is more confidence in some industries that they’ll make the best 
use of data to drive growth and improve customer experiences.

Customer financial information

Company financial data

2% 26% 33% 39%

4% 17% 79%

Companies are better at protecting their own financial data than their 
customers’ data.
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While consumers lack trust in businesses’ ability to 
protect their personal data...

What steps have 
you taken to 

safeguard your data? 
(Consumers)

Choose to not distribute 
their information online

Refrain from using devices 
that listen to them

Don’t accept cookies
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34%

32%

Trust that 
companies are 
protecting their 
personal data

23%

Are uncomfortable 
with companies 

sharing their data 
with others

60%

Businesses aren’t prepared
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Critical to 
improving 

the customer 
experience

Critical to 
overall financial 

performance

83%

A competitive differentiator 
for our company

Developed an overarching strategy 
for data use and management

Reskilled existing employees 
for data analytics

Reorganized our leadership in 
response to big data/analytics

Begun data-sharing 
across the business

Begun data-sharing with 
partners and suppliers

83% say effective use 
of data/analytics is a 
competitive differentiator.

Yet only 25% have  
begun sharing data 
across the business.

The path forward

Consumers and businesses see the world differently

Security concerns proliferate

Consumers

Executives

...their concerns have limited impact on behavior.

Banking/Financial 
Services

Healthcare Consumer 
Products

25%

Prepare for 
regulatory expansion 
and hone change 
management skills
Develop processes 
and capabilities to stay 
ahead of external and 
internal changes.

Incorporate data 
strategy into your 
overall business plan
Make technology 
investments as part of 
a larger strategy across 
the organization.

Treat data as a 
valuable asset, and 
protect it accordingly
Recognize that security 
will remain a challenge 
of the digital era.

Invest in talent, 
partnerships, and 
training
Build the right mix of 
skills needed in the 
data economy.

Respect the 
newly empowered 
consumer
Seek to understand 
their differences  
and sensitivities.  
Be transparent with 
data policies.

https://us.nttdata.com/en/-/media/assets/reports/digital-oxford-economics-future-of-data-report.pdf?la=en-us

