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A guide to 
understanding your 
campaign results

Music Marketing on Spotify Ad Studio



2

New to Spotify Ad Studio? Visit ads.spotify.com to get your first campaign up and running.

Using Spotify Ad Studio to promote a new release or 
grow your fan base? 

Not only does Ad Studio help you connect with the 
right audience and share your sound, but it also 
shows you how listeners are responding to your ad 
and how it impacts what they’re streaming. 

These streaming conversion metrics will let you know 
what’s working — and where you can improve — to 
help you test and optimize your marketing strategy.

In this guide, you’ll learn how to read the stats, 
understand your results, and make decisions to 
improve ad performance. 

Note: The data in this image is for illustration purposes only.

Connect with fans and 
understand the impact
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The Basics: 

Before we dive into each conversion metric, it’s important to 
understand when and for how long these results are measured. 
Spotify uses a 2 week conversion window — once someone 
hears your ad, we pay attention to their behavior on Spotify for 
the next 14 days to see if they stream the artist in that time period.

That means that in Ad Studio, you’ll see results populate during the 
campaign, but also all the way until 2 weeks after your campaign 
ends. This post-campaign window includes the streaming behavior 
of people who heard your ad towards the end of the campaign. 

Your results will start populating in the dashboard 48 hours after 
the start of the campaign. But remember to check back in 2 weeks 
after your campaign ends to see final results!

Did you know?
The 14 day conversion window doesn’t just count conversions 
that come from clicks, but also conversions that come from 
people who search for the artist or album after hearing the 
ad. This gives enough time for the ad to drive a response, 
even if the listener isn’t ready to stream the artist right when 
they hear the ad.

Understanding the 
conversion window

Conversion window 
The 14 days after a person heard the 
ad, where their actions are counted 
as a conversion.

Campaign window 
The length of time your ad runs, plus 
14 days post-campaign. This is the 
full amount of time user actions are 
observed to calculate conversions.
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Now let’s get to the actual conversions. The first section of 
the Artist Results dashboard shows the listener metrics. 

It all starts with how many people heard your ad. From there, 
we pay attention to how many people listened to your ad and 
then went on to stream the artist’s music. We call those people 
listeners. Then, we figure out the listener conversion rate to 
show the percentage of people who became listeners. A high 
conversion rate means your ad was really effective in leading 
people to listen to the artist.

You can also see how many times, on average, listeners streamed 
the artist during the conversion window. Remember that this 
listening doesn’t stop when the campaign ends...in fact, in one 
campaign we saw that users who streamed multiple times in the 
conversion window were more than 2+ times more likely to be 
listening to the artist more than 30 days after hearing the ad. 

Of course, some people may have also been streaming the 
artist before hearing the ad. Which brings us to the next 
section: new listeners.

Listener conversion rate = 
Listeners / Reach

What about clicks?
You may be used to seeing “clicks” as a key metric on other 
advertising platforms. But for audio, clicks only represent 
a small portion of conversions. Think about all of the 
contexts in which your audience might have heard your 
ad — commuting to work, studying in a cafe, partying with 
friends, or unwinding at home after a long day. They may 
not be ready to check out an artist right-then-and-there — 
but that doesn’t mean your ad won’t be influential in getting 
them to check it out later. That’s why we don’t focus on 
clicks as a measure of campaign success — but instead, 
paint you the full picture of conversion. 

Listeners 
The number of people who streamed 
the artist after they heard the ad.

Listener conversion rate 
The percentage of people who 
streamed the artist after hearing 
your ad.

LISTENERS

24,136
Conversion rate: 18.9%
Avg streams: 5.1

Listeners
Breaking it down:
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Breaking it down:

The new listeners section shows you how many people, after hearing 
the ad, listened to the artist for the first time in at least a month. We call 
that month the pre-exposure window. Your ad actually introduced (or 
reintroduced) these new listeners to the artist, and inspired them to 

check out their tracks!

The new listener conversion rate narrows in on all the people who 
heard the ad and weren’t already streaming the artist in the month 
before. What percentage of these people were inspired to stream the 
artist after hearing the ad?

You can also see how often, on average, these new listeners streamed 
your artist during the campaign. Average streams above 1.0 means these 

new listeners liked the artist enough to play them again and again!

Did you know?
Based on initial studies, we’ve found that new listeners 
are 2x more likely to heart or add the advertised artist’s 
music to their playlists, compared to existing listeners. 

Source: Spotify first party data, Intent Rate medians as of April 19, 2019

NEW LISTENERS

7,424
Conversion rate: 7.5%
Avg streams: 3.5

New listener conversion rate 
= 

New listeners / 
People who hadn’t streamed 

the artist in the 28 days before 
hearing the ad

Pre-exposure window 
The 28 days before a person 
heard the ad.

New listeners 
The number of people who streamed 
the artist after hearing the ad, who 
hadn’t listened to the artist in the 
pre-exposure window.

New listener conversion rate 
The percentage of people who 
became New listeners, out of all the 
people who heard the ad and hadn’t 
listened to the artist in the 
pre-exposure window.

New Listeners
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As we covered in the first section, this reporting looks at 
streaming behavior for 14 days after someone hears the ad. But 
introducing your artist’s music to new fans has an impact far 
beyond the length of the campaign. 

In our research, we’ve seen that two actions on Spotify are most 
indicative that a listener is going to continue listening to an artist 
in the long term:

Did you know?
Based on initial studies, we’ve found that intent rates 
tend to be higher among younger audiences. Compared 
to audiences aged 25+:

Source: Spotify first party data, Intent Rate medians as of April 19, 2019

Intent rate shows how well your ad drove those two actions, 
indicating that the audience intends to stream your artist again in 
the future. As they continue streaming, they may be more likely 
to become fans, even sharing the artist with their friends and 
buying concert tickets and merch.

Liking a track using 
the heart icon

Adding the artist’s 
track to their playlist

Intent rate 
The percentage of listeners who 
took actions showing intent to 
stream the artist again in the future. 
Actions include saving the artist’s 
music (by tapping the heart icon) or 
adding it to a playlist.

INTENT RATE

11.0%

Higher intent rate 
among ages 13-17

1.9x
Higher intent rate 
among ages 18-24

1.5x

Intent rate = 
Number of listeners who also 
liked a track or added a track 

to a playlist / Listeners

Breaking it down:

Intent rate
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Understanding your audience insights
Every campaign is an opportunity to learn something new 
about your audience. In addition to sharing how many 
people streamed your music, Ad Studio also provides 
insights about these listeners — their age, gender, and 
platform breakdown. 

These insights are especially helpful in guiding decisions 
about targeting on your current or future campaigns, so 
you can be heard by people who are more likely to listen 
to your music.

Listeners and new listeners
Compare the audience makeup of people who 
heard your ad to that of people who streamed your 
music. Look for audiences where the percentage 
of listeners/new listeners is higher than the 
percentage of ads served.

The audience insights section is interactive, so you can dig into the stats you care about 
most. You can use them to guide decisions about your current and future promotions.

Average streams
See which audiences had the highest number of 
streams per listener and streams per new listener. 
If one group streamed more, try targeting them at a 
higher rate.

Conversion rate
See which audiences were most likely to become 
listeners and new listeners. The audiences with the 
highest conversion rates are most likely to listen to 
your music.

Intent rate
Understand how different audiences took intent 
actions like saving or adding tracks to a playlist. The 
group with the highest intent rate is most likely to 
take these actions.

Note: The data in this image is for illustration purposes only.

Breaking it down:
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Now that you understand how to interpret your campaign’s results, 
here’s how you can use these insights to adjust and improve your 
strategy over time.

Tips for emerging artists 
Are you marketing a newer artist who 
needs to grow their fan base? Try 
testing the following strategies to see 
how they work for you:

1. Target fans of other emerging artists
Look for other up-and-coming artists 
with a similar vibe, then use fan 
targeting to introduce them to your 
artist. Not sure how to identify similar 
artists? Check out the fans also like 
section within your Spotify for Artists 
account or right on your Spotify page.

2. Introduce yourself more than once
If a potential fan hasn’t heard of your 
artist before, they may need to hear 
your ad more than once to remember 
to listen. Try targeting a smaller 
audience and expanding the length 
of your campaign to increase the 
frequency at which they’ll hear your ad.

3. Focus on your favorite places
Ad Studio allows you to tailor your 
message to specific cities, states, and 
regions. Think of relevant locations for 
your artist — their hometown, recent 
tour locations, or their top cities in 
Spotify for Artists. And personalize the 
message! Introducing the artist with a 
“Hey Portland!” callout, for example, 
gives it a personal and local touch.

Getting the most 
out of streaming 
conversion metrics

Check-in on your results as they accumulate — 
and 14 days after the campaign ends
In Ad Studio, you’ll start to see reporting populate about 48 
hours after your campaign begins, and it’ll update throughout. 
But depending on the length of your campaign, up to 70% of 
your conversions could occur after the campaign ends. Be sure 
to check back in after 14 days — this is when all streaming 
conversion metrics are finalized, and you can see exactly how 
many listeners and new listeners resulted from your campaign.

Test different creative messages
This is your opportunity to get direct feedback about which 
messages resonate best with your target audience. Set up two 
campaigns marketing the same artist to the same audience, but 
with different creative, and track which one results in higher 
conversion rates. Use the winning strategy to inform your next 
campaign. 

Want some ideas? Check out our creative best practices guide. 

Test different ways to reach your audience
We offer a variety of ways to reach your target audience: Reminding 
existing fans of a new release? Use fan targeting to reach people 
who show that they are already interested in your artist. 

Introducing the artist to brand new fans? Expand your fan 
targeting to target fans of similar artists. 

Want to reach people while they are listening to a genre that 
aligns with your release? Use genre targeting to deliver your ad 
immediately after they listen to a particular genre. 


