
Most people would claim that their oral health is a high priority — 
yet millions fail to visit the dentist every year. The 5th Annual 
Workplace Bene�ts Study by Guardian® shows that paying for 
preventive dental care now means paying a lot less later.

Regular preventive care signi�cantly
lowers total dental costs over time.

Download our ebook Stay In Good Company to discover 
more insights on the value of preventive dental care.

Good Oral Health 
Goes Beyond 
The Smile

Who visits the dentist the most?

Top reasons people avoid the 
dentist's chair1

Millennials are among the least likely to go to the dentist twice a year, 
although more than 75% of them have some form of dental coverage.
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Top factors in selecting a dentist

Despite their loyalty, 4 out of 10 
patients would switch dentists for 
20% lower out-of-pocket costs.

of high earners ($150K+) visit twice a year

66%

59%

48% 46%

35%

21%

Dentist is
in-network

Location of
dentist

Recommendation
from friends

or family

Length of 
relationship

Over 60% of working
adults have been going 

to the same dentist
for at least three years.

Employer groups that spend more on preventive care:

How can companies increase the use of preventive services?

Incentivize the use of 
in-network providers

Meet or exceed industry
standards (e.g., o�er a minimum

of two cleanings per year)

Expand a plan's
service de�nitions (e.g., 

waive deductibles for
preventive services)

Having a large selection of dentists in-network encourages people
to go to the dentist more often, while cultivating relationships that

stay strong for the long haul. 

Spend 86% less 
on major restorative claims

Save 16% on total preventive 
and major claims costs over time

Source:
1 ADA Health Policy Institute analysis of Harris Poll survey data collected April 2015

DentalGuard Insurance is underwritten and issued by The Guardian Life Insurance 
Company of America, New York, NY. Guardian is a registered trademark of The Guardian 
Life Insurance Company of America. Unless otherwise noted. All information is from 
Guardian’s 5th Annual Workplace Bene�t Study (2017).

How do working Americans feel
about their oral health?

Yet, millions of adults fail to visit
the dentist regularly.

believe their oral
health is "good."

think it's
"very good."

say it's
"excellent."

34% 31% 12%

of working adults
skip the dentist

every year.

Americans have not
seen a dentist for

two years or more.

have not visited
a dentist in at

least four years.
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