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INTEREST RATE OVERNIGHT AVERAGESN 
 

Mortgage     Home Equity 

30-YEAR FIXED 15-YEAR FIXED 5/1 ARM  $30K HELOC $50K HELOC $100K HELOC 

3.63% 2.74% 2.99%  4.76% 4.18% 3.65% 

         

Auto  Credit Cards 
60-MONTH USED  48-MONTH USED 60-MONTH NEW  BAL TRANSFER CASH BACK LOW INTEREST 

2.59% 3.40% 3.30%  14.39% 15.30% 11.96% 

         

Checking and Savings   CDs 
MMA & SAVINGS $10K MMA INTEREST CHECKING  1-YEAR CD 2-YEAR CD 5-YEAR CD 

0.52% 0.54% 0.31%  1.14% 1.33% 1.79% 

 
 
GENERAL INDUSTRY 
 

 

Banks Look to Enter the Lucrative Business of Check-Cashing  

 

 

Traditional banks are beginning to offer check-cashing services, which have long targeted low-income or unbanked individuals. 
Although the business has been dominated by local check-cashing stores, adding the service could potentially help banks generate 
millions in additional fee income. Fifth Third Bank recently rolled out Express Banking, a low-fee checking account that gives 
customers immediate access to deposits as an additional service, with the fee ranging from 1 percent to 4 percent of a check, 
depending on how active the customer is with the bank. The account has no monthly maintenance fee and does not allow 
customers to overdraft. “It builds a relationship that places these consumers back into the banking system on their terms,” says 
Mark Erhardt, director of retail product management at Fifth Third. The bank informs customers when funds from deposited checks 
would be available without any intervention at the time the check-cashing service is offered. Source: “Banks Look to Enter the Lucrative 

Business of Check-Cashing.” Associated Press (04/13/16) 

 

TECHNOLOGY & INNOVATION 
 

 
 

Banks’ Fintech Fight With Apps Heats Up 

 

Banking is heading to the smartphone at a rising pace, and more than 90 percent of executives surveyed for a new report by 
Capgemini and Efma indicate that the pace of change continues to accelerate. However, fewer than 18 percent of the retail banking 
executives polled plan to acquire fintech firms or technology. “Most have come to the conclusion that they're not worth buying,” 
says Bill Sullivan, head of global financial services market intelligence at Capgemini. “There are not many fintechs out there looking 
to replace banks.” At the same time, the survey reveals that less than 13 percent of respondents said their core systems will support 
a broader digital ecosystem over the long term, so it remains uncertain how long the big banks can keep up with the digital 
revolution. Meanwhile, a survey of nearly 16,000 bank customers in 32 countries found that a majority would refer a fintech product 
they used to others, but only 38.4 percent said they would do the same for their bank. Source: Marino, Jon. “Banks’ Fintech Fight With 
Apps Heats Up.” CNBC (04/18/16) 
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CARD & PAYMENTS 
 
 

BofA Lets Online Banking Customers Enroll in Visa Checkout 
 
 

As part of an effort to simplify payments, Bank of America said it will begin pre-selecting eligible Visa cards owned and used 
by customers to be enrolled in Visa Checkout directly from BofA Online Banking. This marks the first time a bank has 
integrated cards into Visa Checkout and provided “seamless” enrollment through its site. This means customers have 
access to a single sign-in service and can click the Visa Checkout button to pay for items at participating merchants, 
eliminating the need to enroll through Visa’s site and enter or refresh information each time purchases are made. BofA said 
customers have the option to enroll multiple cards and choose the card that is desired at checkout via Visa Checkout. 
According to David Godsman, emerging payments executive at BofA, “This is part of our broader payments strategy to 
deliver solutions that make financial transactions simple, fast, and secure and to provide customers with convenient 
options. Consumers are increasingly shopping online, and with the new simplified enrollment for Visa Checkout, they now 
can spend less time signing up and more time enjoying the benefits of one-click shopping.” Source: “BofA Lets Online Banking 
Customers Enroll in Visa Checkout.” Pymnts.com (04/01/16) 

 
 

CONSUMER LENDING 
 
 

ABA Survey: QM Lending Dipped in 2015  

 
 
 

The American Bankers Association’s (ABA) latest Residential Real Estate Survey reveals that the percentage of Qualified 
Mortgages (QM) originated by banks fell from 90 percent in 2014 to 86 percent in 2015. Bankers noted that, in most cases, 
borrowers’ debt-to-income ratios prevented loans from meeting QM standards. Slightly more than 50 percent of the 159 bankers 
polled said regulations are having a moderately negative impact on their business, with 25 percent indicating that the impact  was 
severely negative. The survey also found that the foreclosure rate declined to 0.37 percent in 2015 from 0.57 percent in 2014, with 
the single-family delinquency rate down to 1.27 percent from 1.76 percent. Meanwhile, the percentage of single-family 
mortgages made to first-time buyers climbed from 14 percent in 2014 to a record high of 15 percent in 2015. This year, bankers 
said they were most worried about the increased regulatory burden; compliance, particularly with the TILA-RESPA Integrated 
Disclosure rule; economic uncertainties; and the current interest rate environment. Source: “ABA Survey: QM Lending Dipped in 2015.” 

ABA Banking Journal (04/18/16) 

 

SMALL BUSINESS 
Chase Quietly Launches Its Online Small-Business Loan Platform  

 
 

JPMorgan Chase quietly launched its digital lending platform for small businesses on a limited basis last week, following months 
of behind-the-scenes work with OnDeck Capital. The partnership involves OnDeck providing its technology to Chase. The loans 
are Chase-branded and held on the bank's balance sheet. "The process will be entirely digital, with approval and funding generally 
received within one day," said Chase CEO Jamie Dimon in his recent letter to shareholders. According to Brian Geary, director  of 
platform solutions at OnDeck, existing small business customers at Chase are being pre-screened, with some being invited to 
apply for loans of up to $250,000. Chase wants to "remove friction points for customers, and make it efficient and easy for t he 
customer to take out capital that's in the smaller range," says Geary. Source: Wack, Kevin. “Chase Quietly Launches Its Online Small-
Business Loan Platform.” American Banker (04/12/16) 
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INVESTMENTS & WEALTH MANAGEMENT 
 
 

Goldman Sachs Finally Moves Into Retail Banking  

 

Goldman Sachs is entering retail banking, as it started taking online deposits as low as $1 for savings accounts on April 18. The 
new retail banking arm, GS Bank, comes about eight months after Goldman announced that it would acquire GE Capital's online 
deposit arm, giving it about $16 billion in accounts and certificates of deposit. As an incentive for early movers, Goldman will give 
1.05 percent annual yield for new deposits and 2 percent on a five-year CD. Goldman Treasurer Robin Vince says the bank wants 
to bring in money from mom-and-pop savers because it “increases the funding diversification.” According to Bankrate.com chief 
financial analyst Greg McBride, “Like other online banks, they don't have the expense of a branch network to maintain. Servicing 
accounts online is a lot cheaper, and consumers are benefiting from that.” Source: Dugan, Kevin. “Goldman Sachs Finally Moves Into 

Retail Banking.” New York Post (04/18/16) 

 

INSURANCE    
 
 
 

Life Insurance Activity Ends Strongest Quarter  

 

Ending the strongest quarter yet of the current expansion, U.S. application activity for individually underwritten life insurance 
was up 4.9% in March year-over-year, all ages combined, according to the MIB Life Index. Life Insurance application activity was 
up 5.4% Q1-2016 as compared against Q1-2015.  Since its initial positive breakout in Q3-2014, the MIB Life Index has been 
progressively stronger in each successive quarter. March’s application activity was off -1.2% from that of February, tempered by 
February’s robust results. U.S. life insurance application activity increased across all age groups; it is the fourth consecutive 
quarter where younger age life insurance activity (ages 0-44) has led all others. In March, application activity ages 0-44 was up 
6.5%, ages 45-59 was up 3.1%, and ages 60+ was up 2.9%, year-over-year. At the close of Q1-2016, individually underwritten life 
insurance applications ages 0-44 were up 6.9%, ages 45-59 were up 3.5% and ages 60+ were up 3.6% as compared to the same 
quarter last year. Source: “Life Insurance Activity Ends Strongest Quarter.” Insurance News Net (04/11/16) 

 

REGULATION & SECURITY 
 
 
 

EMV Credit Card Adoption Edges Higher: MasterCard 
 

MasterCard reported a jump in the share of chip-enabled MasterCard credit cards from 59 percent in the fourth quarter of 2015 to 
67 percent in the first quarter of 2016. In addition, the number of U.S. merchant locations accepting EMV chip card payments rose 
almost 50 percent from 800,000 to 1.2 million over the same period, according to MasterCard. These include numerous national 
retail chains and about 1 million local and regional merchants. MasterCard cited a forecast from the Payments Security Task 
Force that 98 percent of U.S. payment cards would be chip-enabled by the end of 2017. Source: Fitzgerald, Kate. “EMV Credit Card 

Adoption Edges Higher: MasterCard.” Payments Source (04/01/2016) 
 

 

ECONOMY 
 
 
 

Mortgage Rates for 30-Year U.S. Loans Drop to Lowest Since 2013  

 

Freddie Mac reported on April 14 that the average 30-year fixed-rate mortgage dropped to 3.58 percent during the week from 3.59 
percent the prior week, marking the lowest level since May 2013. The average 15-year fixed mortgage fell from 2.88 percent to 2.86 
percent over the same period. "The persistent weakness in the global economy has been a boon to mortgage shoppers," says Greg 
McBride, chief financial analyst at Bankrate.com. "It brought rates lower in a year we widely expected them to go higher." The 30-
year rate has been below 4 percent since the start of the year, and experts do not expect mortgage rates to spike anytime soon, as 
the Federal Reserve announced last month that it would hold interest rates unchanged as it waited to see whether slower growth 
abroad put a damper on the U.S. economy. Source: Gopal, Prashant. “Mortgage Rates for 30-Year U.S. Loans Drop to Lowest Since 2013.” 

Bloomberg (04/14/16) 
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THOUGHT LEADERSHIP 

 
 

Citizens Bank Case Study: Expanding Reach in the Digital Age – Retooling for Growth 
 

Digitally-empowered consumers are changing how banks communicate, interact and acquire customers.  A material opportunity 
exists to engage with a relevance and frequency that was previously not possible — and there is a risk for banks who do not 
capitalize on this opportunity. 
 

Join thought leaders Kristin Mollerus, VP, Director of Agency Services, Citizens, and Merkle's Mackenzie Smith, Director, Agency 
Services, and Sunil Rao, Director, Digital Analytics, as they discuss how Citizen’s Bank is retooling for growth through data, 
analytics and digital technology to expand the reach and impact of their customer engagement strategy. 
 

Viewers of this on-demand webinar will hear: 

 Industry and consumer trends creating the need for immediate action 

 Analytic, technical, and engagement core competencies required to compete in today’s digital world 

 How Citizens Bank leveraged and expanded existing assets to interact with and acquire customers, including actual results 

 
View Case Study Here 
 
 

 

http://www2.merkleinc.com/l/47252/2016-04-19/3k2m8t

