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INTEREST RATE OVERNIGHT AVERAGESN 
 

Mortgage     Home Equity 

30-YEAR FIXED 15-YEAR FIXED 5/1 ARM  $30K HELOC $50K HELOC $100K HELOC 

3.86% 3.02% 3.20%  4.61% 4.03% 3.77% 

         

Auto  Credit Cards 
60-MONTH USED  48-MONTH USED 60-MONTH NEW  BAL TRANSFER CASH BACK LOW INTEREST 

2.58% 2.83% 3.10%  14.07% 15.27% 11.62% 

         

Checking and Savings  CDs 
MMA & SAVINGS $10K MMA INTEREST CHECKING  1-YEAR CD 2-YEAR CD 5-YEAR CD 

0.49% 0.51% 0.40%  1.11% 1.25% 1.81% 

 
GENERAL INDUSTRY 
 

 

Economists Overwhelmingly Expect Fed to Raise Interest Rates in December  
 

In early October, 64% of forecasters predicted the Fed would raise rates in December and roughly one-third expected the central 
bank would hold rates near zero until January 2016 or later. But in WSJ’s latest November poll, about 92% of forecasters said they 

expected the Fed to raise its benchmark federal-funds rate at its 
December 15-16 policy meeting. Some 5% said the Fed would 
stay on hold until March and 3% predicted the Fed would keep 
rates at near-zero even longer. In a testimony before Congress 
on November 4, Janet L. Yellen, the Fed chairwoman, gave 
some signals that the rate increase could come in December, 
saying the economy is “performing well” and that “it could be 
appropriate” to raise rates at the Fed’s final policy meeting of 
the year in mid-December. But she added a cautionary note, 
however, saying that “no decision has been made.” In addition, 
the strong October jobs report has added to speculation that 
the Fed would be ready to raise rates soon. The unemployment 
rate stands at 5% (what normally is considered “full 
employment” by the Fed and many private economists).  
Source: Leubsdorf, Ben. “Economists Overwhelmingly Expect Fed to 
Raise Interest Rates in December.” The Wall Street Journal (11/12/15) 

 
TECHNOLOGY & INNOVATION 
 

 

 

Forget Your Phone—You Can Now Pay for Stuff With Smart Jewelry 
 

Smart jewelry company Ringly has announced a partnership with MasterCard that will enable 
consumers to pay for items with the tap of a ring. Ringly CEO Christina d'Avignon says the system 
will work much like other payment platforms. She notes that users will upload their credit cards to 
the Ringly app, which will enable them to pay by tapping their ring on a smart payment terminal. 
“People will be able to use their rings anywhere that they can currently pay with Apple Pay or with a 
chip card,” d'Avignon says. The rings cost $195 to $260 and are compatible with iPhones and Android 
phones. In addition, the jewelry integrates with more than 80 other apps, including shopping apps 

like Etsy and eBay. “This is where payment infrastructure is going,” d'Avignon says. “People will soon not have to carry their credit 
cards around at all.” Source: Segran, Elizabeth. “Forget Your Phone—You Can Now Pay for Stuff With Smart Jewelry.” Fast Company (11/04/15) 

Higher Rates for the Holidays 
 

92% of private forecasters now expect the Federal Reserve will begin 
to raise short-term interest rates at its Dec 15-16 policy meeting 
 

 
Source: WSJ Economic Forecasting Survey, WSJ.com 
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CARD & PAYMENTS 
 
Apple, Banks in Talks on Mobile P2P Payment Service, Rival to PayPal’s Venmo  
 

Apple is reportedly in talks with U.S. banks to develop a person-to-person mobile payment service that would eliminate 
consumers’ reliance on checks or cash to pay babysitters, split dinner checks, and share other bills. It remains uncertain 
whether any of the banks have forged an agreement with Apple, but if its service moves forward, it likely will compete with 
PayPal’s Venmo platform. The service would enable consumers to send payments from their checking accounts to 
recipients through their Apple devices and likely would be linked to Apple Pay. Sources say the service could be rolled out 
next year. According to those sources, Apple has been in talks with JPMorgan Chase, Capital One Financial, Wells Fargo, 
and U.S. Bancorp, among other banks. They add that Apple could hook into an existing person-to-person payment service 
already offered by the nation's banks called clearXchange, which lets consumers use their checking accounts to send 
money via an email address or cell phone number. Apple would not charge banks for participating in the person-to-person 
payment service. Source: Sidel, Robin; Wakabayashi, Daisuke. “Apple, Banks in Talks on Mobile Person-to-Person Payment Service” 

The Wall Street Journal (11/12/15)  

 

CONSUMER LENDING 
 
 

Online Lender Avant Wants to Become Amazon of Finance  

 
 
 

Avant CEO Al Goldstein wants his online-loan startup to be worth $100 billion, putting it on par 
with Bank of America or Citigroup. “Our long-term vision for Avant is to build the Amazon of 
financial services,” he says. Currently, the Chicago-based lender only offers installment loans 
for people with a few blemishes on their credit reports – borrowers Goldstein calls “the 
underbanked middle class” who have few options for credit. Avant is on pace to issue more 
than $1 billion in loans this year in the U.S., U.K., and Canada, and Goldstein wants to expand 
the company across the globe with auto loans, credit cards, and possibly mortgages. Although Goldstein says the company’s 
sophisticated algorithm can identify borrowers likely to make their payments, there are concerns that online lending startups are 
handing out questionable loans in a race to expand. “Their models haven’t really been put to the test,”  says Compass Point 
Research & Trading analyst Michael Tarkan. Goldstein says 10% of Avant's borrowers do not repay their loans, and while that 
percentage is three times as high as the charge-off rate for credit cards, he says it is small enough for the company to still turn a 
profit. Source: Faux, Zeke. “Will This Online Lender's Risky Business Model Hold Up?” The Wall Street Journal (11/12/15) Bloomberg (10/29/15) 

 

SMALL BUSINESS 
U.S. Bank Offers Small-Biz Expense Reporting Tool for Consumers 
 

U.S. Bank is making small-business online payment management 
system ScoreBoard available to consumers. The ScoreBoard service 
provides trending and reporting data that allows consumers to monitor 
their own credit and debit transactions and compare that spending to 
trends in the general population. Payments are broken out by 
categories such as travel, home improvement, and gas. ScoreBoard is 
available to cardholders for free, and can be accessed through internet 
banking. Small businesses have traditionally used this type of product 
to monitor corporate spending and procurement. U.S. Bank has 
repurposed or resurrected several technology ideas in the past year to 
address changing consumer demands following the introduction of 
Apple Pay and the growth of connected devices. The bank's projects 
focus on wearable computing, digital watermarks, and voice 
recognition. Source: Adams, John. “U.S. Bank Offers Small-Biz Expense 

Reporting Tool for Consumers.” PaymentsSource (11/05/15) 
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Rise of the Machines 
 

Robo-advisors are projected to manage $2.2 trillion in the U.S. by 2020 
 

 
Source: A.T. Kearney, Bloomberg 

Note: Estimates include money shifting from cash and assets managed by traditional 
brokers 

INVESTMENTS & WEALTH MANAGEMENT 
 
 

Robo-Advisors Projected to Manage $2.2 Trillion in the U.S. by 2020 
 

 

According to a report from A.T. Kearney, the robo-advice industry has seen dramatic growth, from almost zero in 2012 to a 
projected $300 billion in assets under management at the end of next year. Startups that popularized robo-advice include Silicon 
Valley-based Wealthfront, and Betterment, which almost tripled its assets to $3 billion this year. Betterment also surpassed its 
long-time competitor, Wealthfront. For months, the two had been neck-and-neck in assets under management. Betterment's 

growth is said to have been affected by its 
numerous business models, following the 
announcement of two new additional arms to its 
original retail platform within the past 13 months: 
Betterment Institutional, which launched last 
October offering white-labeled services to 
advisers; and Betterment for Business, a 401(k) 
plan provider announced in September and 
coming out in 2016. Mutual fund companies 
including Charles Schwab and Vanguard have 
already created their own automated offerings, 
and BlackRock said it bought FutureAdvisor in 
August. The latest bank to jump in on the robo-
advisor movement is Merrill Edge, which 
announced in November that it intends to unveil 
an automated financial service in 2016.  

Sources: Malito, Alessandra. “Betterment Hits $3 billion AUM, Blows Past Start-up Competition.” Investment News (11/05/15); Son, Hugh. ”A 
Money-Managing Robot Is About to Join BofA's Thundering Herd.” Bloomberg (11/05/15) 

 

INSURANCE    
 
 
 

Most Small Businesses Unprepared for Cyberattack 

 

A new survey by Nationwide reveals that almost eight out of 10 small business owners (79%) do not have a cyberattack response 
plan, even though a majority of them (63%) have been victims of at least one type of cyberattack. The survey was commissioned 
by Nationwide and conducted online by Harris Poll in June 2015. It focused on 500 U.S. small business owners with fewer than 300 
employees who have at least a moderate role in employee benefit selection. “The holiday shopping season kicks into high gear 
this month, with Thanksgiving, Black Friday, and Small Business Saturday,” said Mark Berven, president and chief operating 
officer of Nationwide Property & Casualty. “But unfortunately, this is also the time of year when many cyber criminals  target 
shoppers and businesses.” According to the survey, 79% of small business owners have no cyberattack response plan in place. 
When asked why not, 46% said they feel their current software is secure enough and 40% said they do not feel their company will 
be affected by a cyberattack. At the same time, 73% are at least somewhat concerned with a potential cyberattack affecting their 
business. Source: “Most Small Businesses Unprepared For Cyber Attack.” insurancenewsnet.com (11/11/15) 

 

REGULATION & SECURITY 
 

 

Three out of Four Trust Banks Most for Payment Security  

 

 

A new survey by the American Bankers Association, conducted by Ipsos Public Affairs, reveals that 75% of consumers consider 
banks their most trusted entity for keeping payments safe. Banks were by and large the most trusted entity, surpassing telecom 
companies (1%), major retailers (1%), and alternate payment providers like Paypal, Venmo, and others (4%) by significant 
margins. Major retailers and alternate payment providers both experienced declines in consumer confidence from a previous 
survey conducted in 2014. “It’s no surprise that consumers trust banks the most with their payments,” said ABA SVP Doug 
Johnson. “Banks have a long history of protecting their customers’ money whether in the vault or online. Banks are the gold 
standard in security and customers know their money is safe when it’s with the bank.” Source: “Survey: Three in Four Trust Banks 
Most for Payment Security.” ABA Banking Journal (10/28/2015) 
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ECONOMY 
 
 
 

Car Loans Hit $1 Trillion for First Time  

 

U.S. car buyers now owe $1 trillion on their car loans, reports TransUnion, the first time they have ever owed that much. The loan 
balances have been driven up by a combination of strong car sales, rising car prices, and low interest rates. “There are a lot of 
lending choices for consumers, a lot more competition,” says Jason Laky, automotive business leader at credit agency TransUnion, 
which reported the record level of car loans. “That's made financing more widely available and very attractive.” New car sales are 
up nearly 6% so far this year, according to sales tracker Autodata. The amount owed is up 11%, a sign of the increase in the size of 
car loans due to rising prices. The average amount borrowed is about $21,700, and buyers owe nearly $18,000 on average. The 
average new car purchase price now stands at $32,529. The average car loan balance is rising faster than it is for mortgage loans, 
according to TransUnion. Only about $9 billion of loans are 60 or more days past due; that is less than 1% of the loan volume. Such 
a low delinquency rate is better than the delinquency rates for mortgages and credit cards. Source: Isidore, Chris. “Car Loans Hit $1 

Trillion for First Time.” CNNMoney (11/16/15) 

 
 

THOUGHT LEADERSHIP 

 
 

Merkle’s Marketing Insights: Wealth Management 
 
 

Insights by Alison Berman with Commentary from Brian Campbell 
 
 

“In this 2015 edition of Marketing Insights Wealth Management, we examine the change in one of 
the most attractive sectors within financial services. Investments and Wealth Management offerings 
are essential to attracting and retaining high-quality, profitable retail bank customers. Mass affluent 
customers can typically represent 80% or more of the net income generated by retail banks, and 
they often regard their relationship with a provider of Wealth Management services as their most 
important financial relationship. Many retail banks are diversifying to double down investment more 
heavily into Wealth Management business. The additional investment is driven by greater growth 
prospects, lower capital requirements, and a higher return on equity than most other retail bank 

businesses, hence their appeal to diversified financial services firms at a time when capital is viewed as more expensive, growth is 
hard to come by, and equity returns for the banking industry are close to the cost of capital. 
 

The mix of additional investments coupled with a new generation of investors has placed the Wealth Management industry in the 
midst of change. From low-cost fee structures to automated capabilities, the tools and services available to the new generation of 
investors today offer many advantages over a dedicated broker or financial advisor. The growth and general acceptance of mobile 
banking, social media, and everyday financial management are making it easier to learn and start investing. In addition, these 
technologies have brought new standards to the Wealth Management industry in terms of how advice and investment products 
are being delivered. These new investors will control an increasing share of U.S. retail assets over the next decade to come.” 
 

 

                   Download the full report here.  
 
 
 
 
 

http://www2.merkleinc.com/l/47252/2015-11-16/2c483b

