
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 

 

Inquiries:  
Will Bordelon 

Executive Vice President 

Merkle, Inc. 

wbordelon@merkleinc.com 

646.679.7158 

                                             
May 2015 

 

Table of Contents: 
 

 
2 Interest Rate Overnight Averages 
 
2 General Industry 
 Google’s Mobile Update for Financial Marketers 
 
3 Technology & Innovation 
 Next Generation Smart Card Can Replace All Your Other Cards 
 
3 Card & Payments 
 American Express Introduces Loyalty Program Plenti 
 
4 Consumer Lending 
 Home Loans Rise 17% Year-Over-Year 
 
4 Wealth Management 
 Growing Opportunity in Millennial Segment for Financial Advisers 
 
5 Small Business 
 Wells Fargo Offers Planning Tools to Small Businesses  
 
5 Regulation & Security 
 Chase Bank Updating Bulk of Its Credit Cards with Chip Technology 

 
6 Economy 
 A Third of Millennials Have Never Had a Credit Card 



[Type text] 
 

2 
 

 Financial Services Industry News 

May 2015 
 

F o r  m o r e  in fo rm a t io n  a b o u t  M er k le ’ s  F in a n c ia l  S er v i ce s  M a r ke t in g  E x p e r t i s e ,  
p l ea s e  v i s i t  u s  a t  w w w . m e rk l e i n c . co m  

 

-Interest Rate Overnight Averages- 
AS OF 5/18/2015 

 
Mortgage  Home Equity 

30-YEAR FIXED 15-YEAR FIXED 5/1 ARM  $30K HELOC $50K HELOC $100K HELOC 

3.85% 3.00% 3.02%  4.35% 4.02% 3.78% 

         

Auto  Credit Cards 
60-MONTH USED  48-MONTH USED 60-MONTH NEW  BAL TRANSFER CASH BACK LOW INTEREST 

2.68% 2.75% 3.08%  16.07% 16.44% 11.21% 

         

Checking and Savings  CDs 
MMA & SAVINGS $10K MMA INTEREST CHECKING  1-YEAR CD 2-YEAR CD 5-YEAR CD 

0.47% 0.50% 0.38%  0.96% 1.16% 1.67% 
 
The current rates displayed were produced from Bankrate.com’s “Overnight Averages” daily survey. Bankrate.com runs its calculations after the close of the business day and 
collects daily rate averages on the previous day for a specific banking product. The institutions included in the "Overnight Averages" differ from one day to the next, depending on 
which institutions’ rates Bankrate.com gathers on a particular day. The credit card rates displayed were gathered from Bankrate.com’s “Credit Card Index,” which is based on a 
weekly survey of the 50 largest card issuers, ranked by total receivables. Bankrate.com’s “Credit Card Index” survey is not a paid advertisement and is strictly an editorial product 
that is compiled by Bankrate.com. Read More: Understanding Bankrate.com's Rate Averages: www.bankrate.com. 

 

 

 

-General Industry- 
 
Google’s Mobile Update for Financial Marketers 
Google recently made changes to its algorithm to create an optimal online viewing experience 

for the millions of people using mobile devices to access the internet. For those without a 

mobile-friendly website, Google says this will only 

hurt search rankings when someone is searching on 

a mobile phone, not a desktop. This is just the first 

step that Google is taking to make it essential for 

businesses’ online presence to be mobile friendly. 

Future updates will be coming that are more 

punitive, as well as evaluating other parameters such as the speed of a site on mobile devices. 

As Google also just recently announced that searches on mobile devices have now overtaken 

queries on desktops, the mobile experience has grown to be a critical differentiator among 

consumers. As much as one quarter of the total traffic to a bank or credit union website currently 

comes from mobile phones, with another 6-8% on tablets. But mobile phone visits have been 

shown to disproportionately influence consumers’ decisions, because they tend to come at an 

earlier stage in the buying process. Additionally, consumers are having more total interactions 

with brands than ever before — 11 to find a new financial institution, and eight to get a credit 

card — with many of those interactions likely to occur on a phone. SOURCE: Madill, Cameron. 

“Mobilegeddon: Google’s Mobile Update for Financial Marketers.” The Financial Brand. www.thefinancialbrand.com. May 13, 2015.   

This is just the first step that 

Google is taking to make it 

essential for businesses’ online 

presence to be mobile friendly. 
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-Technology & Innovation- 
 

Next Generation Smart Card Can Replace All Your Other Cards 
The new Stratos Card aims to merge the numerous cards consumers carry around in their 

wallet into just one single card. “The magnetic stripe on the back changes, so one second it 

could be your American Express gold card, the next second it could be your Chase debit card,” 

says Stratos Card co-founder Henry Balanon. “On 

the card itself there are three touch centers, 

correlating to three of your favorite cards, so you 

can select them using your finger. We also have 

an app that will tell you what they are, and you 

would just select it.” The next generation credit 

card is accepted everywhere and also has an extra 

security feature. “If you leave this at the bar and 

walk away, it uses Bluetooth and can detect when 

you're out of range, and it can lock down so no one 

else can use it,” says Balanon. The card costs $95 

per year, and consumers have to tap it each time they want to activate it. SOURCE: Helms, Alexa. “Next 

Generation Smart Card Can Replace All Your Other Cards.” www.MyFoxChicago.com.  May 6, 2015. 

 

-Card & Payments- 
 
 

American Express Introduces Loyalty Program Plenti 
American Express recently rolled out its new loyalty program, Plenti, which allows U.S. 

shoppers to earn rewards points through a variety of purchases. Unlike other loyalty programs, 

Plenti isn't tied to a single company or credit card issuer, so users don't have to be American 

Express members and are also able to join for free. Customers are able to accumulate points 

through purchases at a variety of companies within the network, which can then be used for 

discounts at any participating vendor. American Express is also launching a co-branded Plenti 

Credit Card that will allow customers to earn one Plenti point for every dollar they spend, 

regardless of whether the merchant is part of the Plenti 

network or not. American Express cardholders who are part 

of the Membership Rewards program will be able to convert 

Membership Reward points into Plenti points. Plenti is part 

of the issuer’s push to broaden its reach of customers, which 

have traditionally been the affluent, the well-traveled or 

businessmen. SOURCE: Associated Press. “AmEx to roll out loyalty program 

Plenti on Monday.” CNBC. www.cnbc.com. May 4, 2015.   
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-Consumer Lending- 
 

Home Loans Rise 17% Year-Over-Year 
RealtyTrac has released its first quarter loan origination report, which shows a 17% increase 

year-over-year, but a 6% decline compared to the fourth quarter. Similarly, the total dollar value 

of loans was up 32% from the year-ago period, but down 1% from the fourth quarter. Of the first 

quarter’s 1.6 million loan originations, the overwhelming majority, 1,080,043, were refinances. 

Markets that experienced the biggest surges in origination were located in California (San Jose, 

San Diego, Oxnard-Thousand Oaks-Ventura), Florida (Palm Bay-Melbourne-Titusville), and 

Massachusetts (Boston). “A dip in interest rates early in the year combined with lower mortgage 

insurance premiums for FHA loans breathed some life back into the refinancing market in the 

first quarter,” said Daren Blomquist, vice president at RealtyTrac. “Meanwhile the purchase loan 

market remained largely missing in action despite tepid growth from a year ago. The prime 

buying season still remains ahead, providing some hope that first-time homebuyers and other 

traditional buyers relying on traditional financing will come out of the woodwork in greater 

numbers in the coming months.” SOURCE: Walker, Jinny. “RealtyTrac: Home Loans Rise 17% Year-over-Year, But Fall 

Quarter-to-Quarter.” Builder. www.builderonline.com. May 14, 2015.   

 

  -Wealth Management- 
 

Growing Opportunity in Millennial Segment for Financial Advisers 
According to a survey by Corporate Insight, only 30% of financial advisers are actively looking 

for clients under age 40. While many advisers ignore people under 40, other investment firms 

are taking them very seriously. They see a business opportunity in winning over younger 

Americans who are actually saving substantial sums. On May 5, for example, Vanguard Group 

expanded its “Personal Advisor” service to clients with more than $50,000 in assets. Previously 

restricted to clients with more than $100,000, the two-year-old service offers advice to clients via 

the Web and over the phone for 0.3% of assets per year, or $150 on a $50,000 portfolio. 

Vanguard’s move follows rapid growth by several new online investment advisers, often called 

robo-advisers, which charge similar fees for automated portfolios. Eleven startup companies, 

including Betterment, FutureAdvisor, and Wealthfront, were advising clients on $19 billion at the 

end of 2014, Corporate Insight estimates. That’s up 65% from April to December. These firms 

can charge a fraction of the price of human advisers, because the technology is far more 

efficient. But low cost isn’t their only appeal; younger clients also like their transparent fees and 

easy-to-use websites. Technology won’t entirely replace human advisers, says Elliott 

Weissbluth, chief executive officer of HighTower Advisors. But advisers — even ones like 

HighTower’s who specialize in wealthy clients — will need to find ways to incorporate 

technology and become more efficient, he says. SOURCE: Steverman, Ben. “Financial Advisers Don't Care About 

Millennials, and the Feeling Is Mutual.” Bloomberg. www.bloomberg.com. May 11, 2015.  
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-Small Business- 
 

Wells Fargo Offers Planning Tools to Small Businesses 
Wells Fargo has launched a tool that helps small business owners create and update business 

plans. The Business Plan Center, now offered on the Wells Fargo Works for Small Business 

site, lets business owners develop written business plans and create high-level summaries of 

their businesses. It also generates financial statements — detailed cash flow statements, profit-

and-loss statements and balance sheets, and more. “We know from research and our direct 

experience working with business owners that a formal, written business plan is the foundation 

for long-term financial success,” said Lisa Stevens, Wells Fargo's head of small business. The 

launch comes shortly after Wells released results from its January Small Business Index survey 

that showed that expectations for the year ahead were significantly higher for those that have a 

formal business plan. Further, 

businesses in the same set indicated 

they are more likely than those 

without a business plan to expect to 

apply for new credit, grow their 

revenue, increase job creation and 

raise capital spending over the next 

12 months. SOURCE: Macheel, Tanaya. 

“Wells Fargo Offers Planning Tools to Small 

Businesses.” Bank Technology News. 

www.americanbanker.com. April 29, 2015.   

 

 

 

 

-Regulation & Security- 

 

Chase Bank Updating Bulk of Its Credit Cards with Chip Technology 
Chase has announced that it will update over 70% of its credit and debit cards with new chip 

technology by the end of the year. Chase began issuing chip-enabled cards in 2011 and was 

one of the first credit-card issuers to do so. It currently has over 22 million chip-enabled cards 

on the market, and customers without a Chase chip debit or Liquid card should receive one by 

mail during the next 12 months. “Fraud and security threats facing consumer payments today 

are complex issues that can't be solved with any single technology,” says Gordon Smith, CEO 

of Chase Consumer and Community Banking. “We're working to employ a variety of approaches 

to protect our customers -- adopting chip technology is a critical step on this journey.” SOURCE: 

Thomas, Mike. “Chase Bank Updating Bulk of Its Credit Cards With Chip Technology.” San Antonio Business Journal. May 12,2015. 
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-Economy- 
 

A Third of Millennials Have Never Had a Credit Card 
More than 33% of 18- to 29-year-olds have never had a credit card, according to a new 

CreditCards.com report based on a survey of 1,000 U.S. adults. Meanwhile 9% of rural 

Americans said people should never sign up for a credit card, compared to just 2% of 

urbanites/suburbanites. About 33% of respondents said 18- to 20-year-olds should have their 

own credit cards, but only 3% said people under age 18 should have them. When asked at what 

age someone should have a credit card in one's own name, the average response was age 22, 

and the median was 21. However, 47% of credit-card holders obtained their first card before the 

age of 21, while 68% signed up before age 25. “Millennials' financial views were forged during 

the Great Recession and in the apocalyptic job market that they and their friends have faced. 

That skittishness has pushed them away from credit cards towards debit and prepaid cards,” 

says Matt Schulz, CreditCards.com's senior analyst. “As their careers advance and the 

economy continues to improve, I expect millennials to transition to credit cards in search of 

greater rewards and consumer protections.” SOURCES: Jones, Charisse. “A Third of Millennials Have Never Had a 

Credit Card.” USA Today. www.usatoday.com. April 15, 2015; “Many Millennials Nix Credit Cards.” Banking Exchange. 

www.bankingexchange.com. April 29, 2015.  

 

  

 

 


