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-Interest Rate Overnight Averages- 
AS OF 1/27/2015 

 
Mortgage  Home Equity 

30-YEAR FIXED 15-YEAR FIXED 5/1 ARM  $30K HELOC $50K HELOC $100K HELOC 

3.90% 3.16% 3.59%  4.75% 4.04% 3.85% 

         

Auto  Credit Cards 
60-MONTH USED  48-MONTH USED 60-MONTH NEW  BAL TRANSFER CASH BACK LOW INTEREST 

2.92% 2.79% 3.05%  15.88% 16.43% 11.12% 

         

Checking and Savings  CDs 
MMA & SAVINGS $10K MMA INTEREST CHECKING  1-YEAR CD 2-YEAR CD 5-YEAR CD 

0.47% 0.46% 0.34%  1.06% 1.18% 1.80% 
 
The current rates displayed were produced from Bankrate.com’s “Overnight Averages” daily survey. Bankrate.com runs its calculations after the close of the business day and 
collects daily rate averages on the previous day for a specific banking product. The institutions included in the "Overnight Averages" differ from one day to the next, depending on 
which institutions’ rates Bankrate.com gathers on a particular day. The credit card rates displayed were gathered from Bankrate.com’s “Credit Card Index,” which is based on a 
weekly survey of the 50 largest card issuers, ranked by total receivables. Bankrate.com’s “Credit Card Index” survey is not a paid advertisement and is strictly an editorial product 
that is compiled by Bankrate.com. Read More: Understanding Bankrate.com's Rate Averages: www.bankrate.com. 

 

 

 

-Technology & Innovation- 
 

Moven's Smartwatch App to Test Demand for Real-Time PFM Advice 
Moven has modified a smartphone app that helps users manage their money to work on a 

smartwatch. Released January 5, the smartwatch app offers a stripped-down analysis of the 

wearer's spending habits, with a spending meter 

that turns red, green, or yellow based on the 

current month's spending compared to the 

previous month and the wearer's budget. It also 

will send wearers alerts after they make a 

purchase, letting them know how the amount they 

just spent will impact their budget. “It is a great way 

to illustrate that personal financial management is 

no longer about a tab in Internet banking, but that 

it's about behavior and context,” says Moven 

founder and CEO Brett King. “If you aren't 

delivering PFM-type feedback in real time, then 

you can't achieve behavioral changes that are at 

the heart of what PFM should be about, i.e., helping you save money every day. We've gone 

beyond PFM into day-to-day gamification of financial wellness.” SOURCE: Crosman, Penny. “Moven's 

Smartwatch App to Test Demand for Real-Time PFM Advice.” Bank Technology News. www.americanbanker.com. January 6, 2015. 

 
 

Moven's smartwatch app gives customers a 
quick view of their spending habits. 

http://www.americanbanker.com/news/bank-technology/movens-smartwatch-app-to-test-demand-for-real-time-pfm-advice-1072000-1.html
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-Card & Payments- 
 
Amazon Doubles Down on Payments to Lift Its Mobile Ambitions 

Amazon has built an increasingly popular mobile payments platform that will be critical to its 

next moves in mobile and online commerce in 2015. Orders processed via Amazon Payments 

increased more than 60% year over year during the Cyber Monday shopping event, while the  

use of Login and Pay with Amazon grew more than 25%. In addition, during the holiday season, 

orders processed by businesses via Login and Pay with Amazon saw more than 200% growth. 

Amazon officials say Amazon Payments eliminates the need for customers to constantly input 

their payment or shipping information for every website they visit, while CEB TowerGroup 

analyst Brian Riley says consumers are keen to leverage 

improvements to Amazon's payment options. Aite Group 

analyst Thad Peterson describes Amazon as the "800-

pound gorilla in the card-not-present transactions space," 

noting that Amazon Payments’ one-click mobile shopping 

capability is fostering rapid growth as e-commerce 

transitions to a smaller form factor, with consumers 

migrating to smartphones as preferred payment devices. 

SOURCE: Heun, David. “Amazon Doubles Down on Payments to Lift Its 

Mobile Ambitions.” PaymentsSource. www.paymentssource.com January 5, 2015.   

 

 

-Consumer Lending- 
 
Auto Loans Account for 33% of Debt 
Equifax, in its National Consumer Credit Trends Report, says auto loans accounted for around 

33% of all consumer non-mortgage debt in the U.S. in December. The total balance of auto 

loans was a record $975 billion, up 9.3% from December 2013. "The automobile industry had a 

strong year in 2014, selling more than 16.4 million new cars," says Equifax deputy chief 

economist Dennis Carlson. "2015 is going to be an even more revved up year for the industry 

and for Automotive Services at Equifax, as we enter the New Year with a market full of eager-to-

buy consumers and lenders who are armed with a more complete view of consumers' financials 

than ever before." Last month, there were serious delinquencies on auto loans representing 

1.10% of total outstanding balances, down 6% from the previous December. As of October, 

borrowers with credit scores of 640 or below accounted for about 31%, or 6.5 million, of auto 

loans, with nonprime auto loans totaling $119 billion, or 27.4% of the total balance of new auto 

loans. SOURCE: Morrison, David. “Auto Loans Account for 33 Percent of Debt.” Credit Union Times. www.paymentssource.com 

January 20, 2015.   

 

http://www.paymentssource.com/news/emerging-payments/amazon-doubles-down-on-payments-to-lift-its-mobile-ambitions-3020183-1.html
http://www.paymentssource.com/news/emerging-payments/amazon-doubles-down-on-payments-to-lift-its-mobile-ambitions-3020183-1.html
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  -Wealth Management- 
 

Job-Hopping Millennials Losing Big on Retirement Savings 
Twenty-five percent of workers lost a substantial amount of retirement savings last year 

because they resigned from their jobs and forfeited employer contributions to their 401(k) 

plans, according to an analysis by Fidelity. These workers had an average of $1,710 in the 

plan after they left, with 37% of 

millennials leaving behind 24% of 

their account balance when they 

resigned. This is because millennials 

stayed with an employer for a shorter 

period compared with their older 

counterparts, the analysis found. 

Fidelity found that younger workers 

stayed with their employer a median 

of three years. SOURCE: Hicken, Melanie. 

“Job-Hopping Millennials Losing Big on Retirement 

Savings.” CNNMoney. http://money.cnn.com. 

September 9, 2014.  

 

-Small Business- 
 

Google-Lending Club Alliance Takes Captive Finance into Digital Age 
Google's partnership with Lending Club puts a contemporary, high-tech twist on the age-old 

model of large commercial companies providing financing to the small businesses in their 

supply chain. Google will use Lending Club to finance resellers, service providers and 

consultants tied to its business, while Lending Club will handle the underwriting — including 

crunching data to evaluate small businesses’ creditworthiness — and servicing of the loans. If 

the Google pilot, which began quietly in December and was announced this month, is 

successful, it may point to an alternative route for online lenders: corporate partnership for low-

cost, small-business lending–captive finance for the 

age of the Internet. Google will fund loans of up to 

$600,000 over two years, with businesses expected 

to pay an interest rate of 5% the first year and a low 

variable rate capped at 9.9% the second year. The 

loans will be pay interest-only for the first year.  

SOURCE: Wilhelm, Colin. “Google-Lending Club Alliance Takes Captive Finance into Digital Age.” American Banker. 

www.americanbanker.com. January 26, 2015.  

 

 

Millennials were the most likely to forfeit employer contributions 
to their 401(k), according to an analysis of nearly 500,000 
retirement savers who left their job within the first 9 months. 

http://money.cnn.com/2014/09/08/retirement/millennial-job-hoppers-retirement/
http://www.americanbanker.com/news/bank-technology/google-lending-club-alliance-takes-captive-finance-into-digital-age-1072343-1.html?utm_campaign=btn%20daily-jan%2026%202015&utm_medium=email&utm_source=newsletter&ET=americanbanker%3Ae3720105%3A701655a%3A&st=email
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-Regulation & Reform- 
 

EMV: U.S. Won't Make October Deadline 
Many U.S. card issuers and merchants are unlikely to complete a 

transition to EMV by the October 2015 fraud liability shift deadline, 

according to forecasters. Security experts note the deadline is an 

incentive for EMV compliance and not a mandate, as noncompliant 

parties will incur no fines or have their ability to conduct payments 

revoked. Cary Whaley, vice president of payments and technology policy for the 

Independent Community Bankers Association, says smaller merchants with relatively low 

card transaction volumes may find EMV upgrade costs are much higher than accepting 

liability for the fraud from mag-stripe transactions. The Merchant Advisory Group, which 

represents 85 of the country's leading merchants, the EMV Migration Forum, and others 

project that card issuers will make more progress by year's end on EMV-card issuance than 

U.S. retailers will make on POS upgrades and replacements to accommodate EMV. Randy 

Vanderhoof, executive director of the EMV Migration Forum, says that until the mag-stripe is 

completely removed from the ecosystem, counterfeit card fraud will continue to grow. While 

Vanderhoof predicts it will take some time for all of the country’s smaller merchants and 

issuers to conform to EMV, larger merchants’ and issuers’ efforts this year to ramp up EMV 

compliance will even things out. SOURCE: Kitten, Tracy. “EMV: U.S. Won't Make October Deadline.” Bank Info 

Security. www.bankinfosecurity.com.  

January 20, 2015.  

 

 

-Economy- 
 

Fed Officials on Track to Raise Short-Term Rates Later in the Year 
Federal Reserve officials remain on track to begin raising short-term interest rates in mid-2015, 

even though long-term rates are going in the other direction amid new investor worries about 

weak global growth, falling oil prices, and slowing consumer price inflation. The Fed's stance, as 

it prepares for a policy meeting later in January, is striking because European Central Bank 

officials are poised to take the opposite approach. The impending moves have important 

implications for markets and growth. Investors were already driving up the value of the U.S. 

dollar in anticipation of the moves and driving down long-term interest rates across the globe. “I 

think it is important to get started and to start normalizing policy,” says St. Louis Fed President 

James Bullard. “Even once we start to normalize, interest rates would be extraordinarily low.” 

SOURCE: Hilsenrath, Jon; Blackstone, Brian; Carlton, Jim. “Fed Officials on Track to Raise Short-Term Rates Later in the Year.” 

Wall Street Journal. P. A1. www.wsj.com. January 20, 2015.  

 

http://www.bankinfosecurity.com/emv-us-wont-make-october-deadline-a-7791/op-1
http://www.wsj.com/articles/fed-officials-on-track-to-raise-short-term-rates-later-in-the-year-1421694861

