
 

 

 

J. Trevor Hughes is President and CEO of the International Association of Privacy 
Professionals. 
 
For the benefit of those who may not be directly familiar with the IAPP – what is the 
IAPP and how would you describe the role it plays?  
As more and more data is generated on and offline, privacy is rapidly becoming a larger 
corporate priority and consumer concern. Data is moving faster and further than ever 
before, creating increasingly complex privacy challenges for companies that handle 
information. As a result, companies now find themselves faced with the need to make 
privacy a core competency, but lack the trained professionals within their organizations 
to help them manage privacy issues.  
 
The International Association of Privacy Professionals (IAPP) is a resource for 
professionals who want to develop and advance their careers by helping their 
organizations successfully manage these risks and protect their data. In fact, we’re the 
world’s largest and most comprehensive global information privacy community. 
 
The IAPP is the only place that brings together the people, tools and global information 
management practices you need to thrive in today’s rapidly evolving information 
economy.  
 
The IAPP’s Global Privacy Summit is always a significant event on the calendar for the 
privacy professional – what can we expect in 2015?  
 
We have a very exciting lineup for this year’s Global Privacy Summit. Featured speakers 
include: Glenn Greenwald, the journalist who broke the Snowden story; Kent Walker, 
Senior Vice President, General Counsel, Google, a company right at the heart of the 
global privacy debate; Sarah Lewis, Author of The Rise: Creativity, the Gift of Failure, and 
the Search for Mastery, who will speak about the necessity of privacy for creative 
innovation; Michael Sandel, Anne T. and Robert M. Bass Professor of Government, 
Harvard University, who will take his most-popular course in Harvard history and adapt 
it to our stage; and Oren Yakobovich, Director of Video, B’Tselem-Israeli Information 
Center for Human Rights in Occupied Territories, who will discuss the ways in which 
surveillance can be used for good. 
 
As for the individual sessions, there are too many excellent choices to get into, but we 
have more than a dozen national privacy regulators, all of the FTC commissioners, the 
FCC, the White House and privacy leaders from dozens of multinational firms. 
 
In 2014, we’ve seen some movement toward “data localization” (i.e., countries 
requiring companies to maintain data about its citizens within the borders of that 
country). In your view, how should the privacy professional begin to think about 
actions like this? 
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Quite simply, data’s value is increasing on a daily basis. Businesses, governments, and 
every day citizens are coming to this realization and reacting to it in varying ways. Data 
is being used as a political bargaining chip, a business asset, and a human rights 
discussion point. It’s up to privacy professionals to follow these developments and keep 
their organizations apprised of the latest developments and make sure they’re ready for 
the next turn in the road. Smart organizations will be able to anticipate these kinds of 
developments and have a competitive advantage over those organizations that are 
constantly in reaction mode.  
 
Cybersecurity and its related issue, data breach, are top of mind in board rooms and C-
suites around the world. What’s IAPP’s role in helping to move the needle on better 
protection for consumer (and corporate) data? 
 
Data protection is everyone’s responsibility. Organizations that hope the IT team or a 
technological solution are all that’s needed will likely find themselves with a situation on 
their hands. We provide training, education, 
 and resources for organizations to create a holistic awareness of data privacy issues, so 
that anyone who’s handling data on a regular basis understands the data’s value, how it 
needs to be handled and how it needs to be protected. Privacy professionals can’t do it 
all by themselves. They need to be leaders in their organizations, advocating for 
responsible data handling. Data breaches will happen, just like banks get robbed, but 
smart organizations can be prepared for the worst and limit any damage to customers 
and the brand.  
 
Considering that the rapid pace of technological innovation, shifting consumer 
behaviors and attitudes, and the availability of ever increasing amounts of data has in 
many ways reshaped the environment as a whole and the privacy landscape in 
particular, how has the IAPP adapted and changed?  
 
Well, we’ve grown a lot! While our message of promoting the vital role of the privacy 
professional has remained essentially unchanged since our founding in 2001, the pace of 
our growth has ramped up significantly in recent years. It took 10 years to get our first 
10,000 members, and just two years to get our second 10,000. So, we’ve had to respond 
with resources for members around the globe – we now have nine conferences, 
thousands of resources in our Resource Center, and a team of people ready to help 
privacy professionals with the many challenges they face on a daily basis.   
 
 
Would you like to share something about the successes and achievements of the IAPP 
in 2014 and what you see ahead in 2015?  
 
This year was filled with bigger-than-ever events, our first conference in Asia, new 
publications from our Westin Research Center, our first European Privacy Pathway and 
exciting changes to our certification offerings.  
 



 

 

 

We’ve expanded the offerings of our Resource Center and the IAPP Westin Research 
Center. We created the Industry of Privacy, where we embarked on the first of what will 
be an annual effort to research and benchmark the privacy programs of the Fortune 
1000. We launched the PII Vendors, where we sought to wrap our arms around the 
industry of privacy to get a handle on the universe of privacy vendors. 
 
For our IAPP Events, 2014 was the most successful year yet. We confirmed record 
attendance in all three of our major conferences: the Global Privacy Summit, IAPP 
Europe Data Protection Congress and the IAPP Privacy Academy and CSA Congress. 
 
2015 will start with our Global Privacy Summit, where we are expecting a record 
breaking 3,000 attendees, in its new venue and with more exciting keynotes, education, 
and networking opportunities than ever before. The IAPP is also heading to SXSW in 
2015.   
 
One thing is for certain for 2015: we’ll have a lot more news, events, educational 
opportunities, and networking opportunities in the months ahead.   
 
What are some of the global trends the privacy professional needs to be focused on in 
2015 and how does the IAPP help her to respond? 
 
The regulators and the tech people are all talking about the same thing: The Internet of 
Things. Whether it’s wearables, or the smart grid, or the connected home or connected 
cars, nearly everything is becoming internet-enabled and therefore a collector of often 
very-sensitive data. Through our daily publications, we keep our members apprised of 
the latest innovations and consumer concerns and then provide resources and training 
so that privacy professionals are asking all the right questions during the product 
development stage: what data is being collected, where is being stored, who has access 
to it, how is it being protected? Privacy professionals have to be issue spotters, helping 
organizations understand the risk that comes along with the opportunity of innovation. 
In that way, they not only can prevent catastrophe, but they can add real value to the 
product and service development process, making sure that when new things come to 
market they are well aligned with the expectations that consumers have for their data 
to be properly valued and for data exchanges to be properly transparent and easily 
understood. The Digital Age provides incredibly opportunity – privacy professionals 
make sure their organizations can take advantage of it. 
 
Trevor, you’ve been involved in privacy and the formation of the idea of the privacy 
professional since the beginning. What have you learned? What’s changed? 
 
I’ve learned that the job is even harder than I thought! Privacy challenges our members 
in so many ways, bringing up deep ethical issues and incredibly complex technological 
problems. Privacy professionals have to be equipped for whatever new developments 
come down the pipeline and technology is developing so fast!  
 



 

 

 

Luckily, one of the biggest changes is that organizations around the world are starting to 
really appreciate those challenges and to invest in the smart and well-trained people 
they need to meet them. I’m incredibly excited about where the privacy field is headed 
and how our members can play such a vital role in shaping the future.  
 


