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-Interest Rate Overnight Averages- 
AS OF 12/16/2014 

 
Mortgage  Home Equity 

30-YEAR FIXED 15-YEAR FIXED 5/1 ARM  $30K HELOC $50K HELOC $100K HELOC 

4.10% 3.08% 3.07%  4.32% 3.99% 3.83% 

         

Auto  Credit Cards 
60-MONTH USED  48-MONTH USED 60-MONTH NEW  BAL TRANSFER CASH BACK LOW INTEREST 

2.80% 3.00% 3.17%  15.80% 16.42% 11.09% 

         

Checking and Savings  CDs 
MMA & SAVINGS $10K MMA INTEREST CHECKING  1-YEAR CD 2-YEAR CD 5-YEAR CD 

0.48% 0.47% 0.49%  0.99% 1.20% 1.82% 
 
The current rates displayed were produced from Bankrate.com’s “Overnight Averages” daily survey. Bankrate.com runs its calculations after the close of the business day and 
collects daily rate averages on the previous day for a specific banking product. The institutions included in the "Overnight Averages" differ from one day to the next, depending on 
which institutions’ rates Bankrate.com gathers on a particular day. The credit card rates displayed were gathered from Bankrate.com’s “Credit Card Index,” which is based on a 
weekly survey of the 50 largest card issuers, ranked by total receivables. Bankrate.com’s “Credit Card Index” survey is not a paid advertisement and is strictly an editorial product 
that is compiled by Bankrate.com. Read More: Understanding Bankrate.com's Rate Averages: www.bankrate.com. 

 

 

-General Industry- 
 

State of Financial Services in Social Media: What Advertisers Have to Gain 
According to recent webinar from Shareablee, social media audience engagement grew 23% 

from January 2014 to October 2014 amongst financial services pages, with Twitter (384%) 

experiencing dramatic growth (Instagram +134%, Facebook +17%). Engagement for all other 

categories grew by 126%, indicating an opportunity for financial services to use social media to 

multiply this share of voice and drive 

referral traffic. In addition, the top 10 

brands represented 66% of all 

activity across the industry, 

indicating room for more brands to 

gain share of voice. Also evident was 

an opportunity for brands to engage 

with their communities even more. 

Given the growth of Instagram this 

year, only 11% of financial services 

brands have Instagram pages. “Now is the time to diversify. Financial services brands should 

think about social media from a cross-platform perspective and evaluate spend relative to what 

they are getting back in response,” Shareablee stated. Financial services accounted for 0.4% of 

all social activity, but only 13% of all internet ad spending. SOURCE: Tania Yuki. “State of Financial Services 

in Social Media: What Advertisers Have to Gain.” Shareablee. http://blog.shareablee.com. November 20, 2014  

Engagement by Platform (Financial Services) 

 

 

 
 

 

http://blog.shareablee.com/post/103522285979/social-best-practices-for-the-financial-services
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-Technology & Innovation- 
 

Location-Aware ATMs Extend Targeted Offers to Cash Users 
Cardtronics is testing a system that takes location-based offers, which are typically linked to a 

card account or a mobile app, and makes them available to consumers who may prefer to pay 

with cash. The technology, which Cardtronics calls its ALLTM Network, offers product discounts 

available at the store in which the ATM is based. After scanning the QR code from the ALLTM 

receipt, consumers can check off the product deals they want to redeem prior to hitting a “check 

out” button on the phone. The app produces a new QR code for each discount which the 

merchant then scans at the point of sale. “You can use the app at any time to view deals at the 

location, but scanning the receipt changes 

the offers from something you are looking at 

to something you can use,” says Nick 

Pappathopoulos, PR director at Cardtronics. 

The company's move into digital rewards 

and other modern technology comes at a 

time when ATMs are growing more 

sophisticated and location-based offers are 

becoming more widespread. Javelin 

Strategy & Research has found that nearly 

40% of consumers would be willing to scan 

QR codes as part of a payment or 

discounting process, according to Mary 

Monahan, head of mobile for Javelin. “ATMs 

are going to get more sophisticated, and this 

[ALLTM] is an interesting step,” Monahan added. “ATMs will become much more creative, 

because we are not even close to using them to their full potential now.” SOURCE: Heun, David. 

“Location-Aware ATMs Extend Targeted Offers to Cash Users.” PaymentsSource. www.paymentssource.com. October 28, 2014 

 

 

 

 

 

 

 

 

 

 

 
 

Consumers use the ALLTM app on their smartphones to scan 
a QR code on their ATM receipt after withdrawing cash in order 
to receive the digital rewards or incentives being offered from a 
second digital screen display at the top of the ALLTM unit. 

http://www.paymentssource.com/news/debit/location-aware-atms-extend-targeted-offers-to-cash-users-3019536-1.html
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-Card & Payments- 
 

Snapchat P2P Payment Service Signals Growing Trend 
Snapchat’s introduction of a person-to-person payment service in collaboration 

with Square is indicative of companies’ growing leverage of social media 

accounts as payment tools. Snapchat’s flagship product is an instant photo 

messaging system that erases pictures shortly after they are sent, and the addition of the 

Snapcash money transmission feature gives the service both P2P and messaging app 

functionality. Facebook may be working on a similar strategy for its Messenger app, but 

Snapchat differentiates its approach by having little of its service built in-house by relying on 

Square for payment handling via the Square Cash P2P service. Despite consumers’ security 

concerns, Square's payment processing and money transfer expertise could be an attractive 

selling point. “Millions of individuals use Snapchat to communicate with their friends and family, 

and it's a natural gathering place to talk about events and activities that often require the 

exchange of money,” said Square spokesperson Katie Baynes. SOURCE: Heun, David. “Snapchat's P2P 

Project Signals a Growing Trend.” PaymentsSource. www.paymentssource.com. November 18, 2014.   

 

 
Sending money using Snapcash 

Screenshot by Jason Cipriani/CNET 
 

 

 

 

 

http://www.paymentssource.com/news/emerging-payments/snapchats-p2p-project-signals-a-growing-trend-3019744-1.html
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-Consumer Lending- 
 
Wells Fargo and Discover to Offer Student Loan Modifications 
Wells Fargo and Discover Financial Services are preparing to loosen repayment terms on their 

student loans. Wells Fargo plans to start to lower interest rates for eligible borrowers this month 

and will extend repayment periods starting in February. Early next year, Discover will launch its 

own modification program, which may include lower interest rates and debt forgiveness for 

some distressed borrowers. Private-loan delinquencies, however, are at their lowest levels since 

the 2008 economic crisis, the research firm MeasureOne has reported. Wells Fargo cooperated 

with regulators to develop its program, which is expected to help between 600 and 1,000 

borrowers by the end of this year. A test pilot launched in May found that most participants saw 

their monthly payment cut by as much as 31%. Although the private student loan market shrunk 

dramatically after the federal government began directly lending to students in 2010, the 

industry is experiencing some growth. In its last earnings call, Discover said its portfolio grew 

23% over the last year. Wells Fargo, meanwhile, has tracked 6% – 7% growth in its pool of 

loans. Some of that increase may be due to larger balances in the face of high college costs, 

but there is also strong demand for private loans to fill gaps in financial aid. SOURCE: Douglas-Gabriel, 

Danielle. “Wells Fargo and Discover to Offer Student Loan Modifications.” P. A12. Washington Post. www.washingtonpost.com 

November 20, 2014.  

 

-Small Business- 
 

U.S. Small Business Optimism Highest Since Early 2008 
Small business owners in the U.S. are more optimistic now than at any time since early 2008, 

according to the latest Wells Fargo/Gallup Small Business Index. The Index rose to 58 in 

November, up from 49 in July. The Index 

was last this high in Q1 2008 when it was 

at 83. Expectations for their financial 

situations have also been improving 

steadily and have returned to a level not 

seen since Q1 2008. Currently, 71% of 

business owners expect their financial 

situation in the next 12 months to be “very 

good” or “somewhat good,” up from 50% 

just two years ago, and the highest since 2007. Another positive indicator for the overall U.S. 

economy comes from increased expectations about making capital investments in 2015. Half of 

all small-business owners say they plan on making investments next year, up from 43% in 2013 

and 41% in 2012. SOURCE: McMurray, Coleen and Newport, Frank. “U.S. Small Business Optimism Highest Since Early 

2008.” Gallup. www.gallup.com December 4, 2014.  

http://www.washingtonpost.com/news/get-there/wp/2014/11/19/wells-fargo-and-discover-to-offer-student-loan-modifications/
http://www.gallup.com/poll/179876/small-business-optimism-highest-early-2008.aspx
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-Regulation & Reform- 
 

Pew Report: Mobile Remote Deposit Capture Disclosures Lacking 
A new report from Pew Charitable Trusts found that banks are not doing enough with their 

disclosures on mobile remote deposit capture (mRDC). Pew identified 10 areas in which 

either the terms of mRDC products are poorly disclosed or basic features, such as 

notifications regarding the status of deposited funds, appear to be generally unavailable.  

“Large majorities of banks...disclose some terms and conditions for using mRDC, including 

the costs, enrollment requirements, deposit limits, and posting policies; however, only one 

institution discloses all of them,” Pew says. According to the report, most banks do not 

disclose whether mRDC deposits follow funds-availability rules that usually apply to 

checking accounts; of those that do, all say that these rules do not apply. When funds will 

be available is typically not clearly disclosed, according to Pew, noting that 49% of banks do 

not disclose or provide details about their funds availability policies to prospective 

customers. SOURCE: McGarvey, Robert. “Mobile Remote Deposit Capture Disclosures Lacking: Pew.” Credit Union Times..  

www.cutimes.com. November 18, 2014.  
 

-Economy- 
 

Get Ready for Big Mortgage Rate Increases 
More than 700,000 U.S. homeowners are due for a painful reset of their interest rate as their 

loans hit the 10-year mark. Rates will ramp up on jumbo loans taken out by prime borrowers as 

well as Alt-A loans taken out by borrowers who fell between the prime and sub-prime categories 

during the peak of the housing bubble. Rates are still relatively low, however, and are expected 

to stay that way for the next several years, but the change in how principal payments are 

calculated will hurt much more. Borrowers who had been paying interest only for the past 10 

years now will have just 20 years to repay the total amount they borrowed, causing their 

monthly obligation to increase significantly -- even double, in some cases. Most already have a 

low interest rate and so will not benefit from a loan modification, leaving them little choice but to 

pay the higher amount each month, hope to qualify for refinancing, or simply default. 

SOURCE: Weise, Karen. “Get Ready for Big Mortgage Rate Increases.” Bloomberg BusinessWeek. www.businessweek.com 

December 1, 2014.  

http://www.cutimes.com/2014/11/18/mobile-remote-deposit-capture-disclosures-lacking
http://www.businessweek.com/articles/2014-12-01/monthly-mortgage-payments-could-aoar-as-loans-reset

