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FOREWORD

WELCOME - Transition Economist may only 
celebrate its first birthday in 2022, but even in 
the short time since its launch, the landscape of its 
purview has changed dramatically. Lower carbon 
and net zero are no longer the future, they are 
front and central issues across the energy industry, 
from NOCs to IOCs, refiners to utilities, as well as 
governments, investors and NGOs.

Therefore a news and analysis service that does 
not simply chronicle the narrative but takes 
‘follow the money’ as its mantra and digs into the 
capital and value that drive the energy transition 
in all its many facets is already proving a hugely 
popular and valuable addition to the PE offering. 
With a small team of editors—with decades of 
experience across sectors including renewables, 
traded carbon and electricity markets, LNG, 
bio-energy and battery and rare earth markets 
supplemented by an expanded global network 
of correspondents—Transition Economist has very 
swiftly carved out an enviable niche as a provider 
of genuine value-add analysis in its space, very 
much in keeping with the heritage of its Petroleum 
Economist stablemate.

Any number of hugely respected energy sector 
brands, both in oil and gas and also within the 
utility sectors and its technical and commercial 
service providers, have already reaped the 
benefit of partnering with Transition Economist. 
Some have utilised the opportunity to reach the 
audience of the service itself through advertising 
or thought leadership. Others have chosen 
Transition Economist themes across the full range 
of PE options—our events, which we are looking 
forward to returning in-person in 2022; our PE 
Live suite of webcasts and video roundtables; 
our bespoke client research; and, of course, our 
industry leading PE Maps, now increasingly in 
demand in digital as well as paper format.

Our existing audience has hugely welcomed 
Transition Economist and it has allowed us to 
materially expand the scope of that audience. 
Our partners in 2022 will be able to share the 
next step on that journey.

The Transition Economist Team

IN NUMBERS

 81%
OF OUR SUBSCRIBERS 
ARE C-SUITE, SENIOR 
MANAGEMENT, ANALYSTS
AND RESEARCHERS

69 countries 
TRANSITION ECONOMIST
OFFERS A GLOBAL 
AUDIENCE
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WHAT DOES ACCESS INCLUDE AND WHAT DOES IT COVER ?

INSIGHT CENTRE

Full access to Transition Economist is available 
via a paid “full access” package (Hydrogen 
Economist + Transition Economist + Petroleum 
Economist), in combination with one of our other 
channels, or as a standalone subscription.

Bronze Members are able to unlock up to three 
articles per month across all three channels free of 
charge.

Upon registration, all paid and free users are asked 
to register their specific interests to allow more 
targeted communication from Transition Economist 
partners.

Transition Economist’s coverage includes anything 
that reduces the carbon footprint of the global 
energy system, including:

• Decarbonisation of the oil and gas sector
• Electrification of global energy demand 
• Growth of renewables and other low and 

zero-carbon options
• Gas and LNG’s role as a bridge and 

destination fuel
• The economics of energy transition
• Carbon pricing and trading schemes 

around the world
• Policy and regulation relevant to the 

transition, including individual governments’ 
initiatives and international agreements

• The strategies of oil and gas companies as 
well as renewables and technology firms

Daily content from our global network of 
contributors will appear on the site with breaking 

stories, in-depth analysis, interviews, opinion 
pieces and project updates—shared through our 

newsletters and social media channels

Paying subscribers and visitors to our website alike 
can access content contributed by the industry itself. 
This includes whitepapers, thought leadership, 
market reports, and webcasts. 

This content is curated within the ‘Insight Centre’ 
and shared by our commercial partners, which 
includes operators, professional services, and 
technical service providers.
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2%
AFRICA

2%
AMERICAS

30%
US & CANADA

12%
UK & IRELAND

13%
MIDDLE EAST

35%
EUROPE

6%
ASIA-PACIFIC

AUDIENCE PROFILE

TOTAL PAID USERS
(DIGITAL)

SUBSCRIBERS

TOTAL FOLLOWERS FROM 
LINKEDIN, TWITTER AND 

FACEBOOK

2,171

WEB USERS 
ACROSS 9 MONTHS

(SINCE LAUNCH)

SOCIAL

WEB USERS

DAILY EMAIL 
DISTRIBUTION

(AVERAGE)

20,71776,878

Transition Economist  serves a growing global
audience of digital subscribers—who genuinely values 
the service’s commitment to going beyond the headlines 
and under the surface to deliver value-add analysis.

Transition Economist serves both the traditional 
hydrocarbons industry adapting its business models 
to the energy transition and the utilities and pure-play 
renewables actors in the space. It also has significant 
traction with, technical service providers and the 
banking, legal and consultancy industries that service 
the evolving energy environment . Governments and 
academia are further key readership demographics.

NEWSLETTERS

9,782

Numbers shown for all PE Media Network brands. Publisher’s own data

REGISTERED

WEBCASTS & BRIEFINGS

10,749
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HOW CAN YOU CONNECT WITH THE READERS?

Transition Economist is a global channel of 
interest to those in the oil and gas sector tasked 
with navigating a path to a lower-carbon future 
as well as all other stakeholders on the journey 
to net-zero. An original readership drawn from 
oil and gas operators, engineering and services, 
finance, consultancies and law firms—with a firm 
bias towards the C-suite, senior management 
and partner level—as well as government and 
academia, has been bolstered by users in the new 
energy space.
 
An exclusive thought leadership report will be 
co-branded between Transition Economist and 
your company, giving the benefit of alignment 
and association with the established and credible 
Transition Economist brand. A Transition Economist 
thought leadership report provides audience 
engagement.

CONTENT
Transition Economist is expert in producing 
thought-provoking content, high-level intelligence, 
analysis, and data that can make the energy 
industry think differently about global issues 
pertinent to the transition

AUDIENCE
Transition Economist will create a marketing 
campaign to target content towards a specific 
audience across its subscription base and social 
media channels.  The audience includes C-suite 
executives, senior management professionals, 
business strategists, policymakers, academics, 
and analysts.

HOW THE TRANSITION ECONOMIST NETWORK CAN WORK FOR YOU 

NEWSLETTERS

The Transition Economist Newsletters allow you to 
deliver your campaign message, through display 
banners and partner content, into the inboxes of 
up to 10,000 Transition Economist subscribers and 
registrants. The content will focus on the most recent 
articles added to the site. 

Recent research undertaken by Transition Economist  
has supported our suspicion that our audience 
remains most engaged through newsletters and 
in particular, those focused on a relevant sector 
to them. It chimes perfectly with our C-suite and 
strategy focused audience and the stories that we 
have published in recent months are among the 
best engaged.
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595*
The role of alternative fuels in 

the transition to net zero and the 
pathways to commercial viability

759*
From resource scarcity to energy 

abundance

LEAD GENERATION

Transition Economist has a dedicated channel for 
lead generation, which is designed to deliver guaranteed 
business leads. As part of our expanding portfolio, Transition 
Economist has now established innovative products that will 
supply you with enriched leads whilst providing a platform 
to showcase your company’s brand positioning in front of 
senior energy executives. 

Each webcast provides you with 
pioneering thought leadership 
within your area of expertise, with a 
guarantee of qualified business leads. 

As the sponsor of the webcast, you 
will play an active role in shaping 
the content to ensure we attract an 
engaged and relevant audience. 

Transition Economist has hosted a variety of webcasts, including:

REASONS TO ENGAGE:

WEBCASTS

Thought leadership

Lead generation

Brand awareness

Community engagement

On-demand archive

407*
The role of the net-zero                

workforce

190*
Are the majors                                     

an enemy (or saviour) of the       
energy transition? 

In partnership with In partnership with

In partnership with

* Numbers shown are total registrants for each webcast. Publisher’s own data
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MARKETING SOLUTIONS

Send us your thought leadership reports and receive a minimum of 50 leads. Your white paper will be 
hosted on Transition Economist’s website and be promoted to our opted-in (40,000+) email database 
and social media followers (76,800+).

We can create an independent, editorially-led report in consultation with 
you. We work with clients to understand the theme they want to be aligned 
with and our editorial team produce the report. Each report will be distributed 
through our email database and social media communities, and be circulated 
at an industry event of your choice. 

REPORTS

WHITE PAPERS

DOWNLOAD 
CLICK HERE

NEW WHITEPAPER

From resource scarcity to 
energy abundance and 
infinite supply
The paradigm shift being wrought 
by the energy transition
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EVENTS

MEET YOUR PEERS

STRATEGY & INVESTMENT FORUMS

There is no substitute for the valuable face-to-face 
time to facilitate knowledge sharing and to build 
and develop important industry relationships. 
Transition Economist is delighted to return 
to in-person events in 2022, offering enhanced 
networking opportunities alongside quality content.

As an authority on the path to net-zero, Tranistion 
Economist events are must-attend occasions to relay 
important information, debate topical issues and 
network with the strategic decision makers in the 
sector.

Taking place in strategically important regions 
of the world, these invitation-only forums bring 
together 200+ senior energy officials, national and 
international oil & gas companies, policymakers and 
financiers.

Discussions range from new policies and local market 
analysis to investment opportunities and challenges 
in the short and long term.

PANEL DISCUSSIONS

Transition Economist regularly produces 60-
90 minute panel briefings, offering high level 
discussion and debate as a platform to launch 
a new service or publicise some recent work. 
Transition Economist will work with your 
company to create the agenda and invite guest 
speakers and your target audience. 

A TRANSITION ECONOMIST BRIEFING OFFERS 
OPPORTUNITY FOR DEBATE AND DISCUSSION

PARTNERSHIP OPPORTUNITIES

Partnership includes:

• Host or moderate a panel discussion 
with up to four panellists

• Your company names as Official 
Partner with branding on all 
promotional material including 
print, online and social

• Post-event report

• Exclusive client and staff invitations

A TRANSITION ECONOMIST BRIEFING OFFERS 
OPPORTUNITY FOR DEBATE AND DISCUSSION
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MAPPING SERVICES

Since 1990, the PE Maps team 
of cartographers have been 
mapping the evolution of the 
energy industry, one pipeline at 
a time. Over the last thirty years, these 
unique sheet maps have found their way 
into the offices of energy companies, financial 
institutions, government agencies and energy 
services firms around the world. 

We have now added digital mapping to the 
portfolio. In the first of these groundbreaking 
products, PE Maps publishes mapping dashboards 
with ExxonMobil and Chevron, which allow 
for up-to-date information to be displayed on a 
fully immersive mapping platform, supported by 
relevant industry data and statistics. 

Digital mapping continues through our world 
renowned sheet maps available as digital PDF or 

in print, enabling your brand to be seen by key 
clients or new customers.

Finally, we are offering our cartographic services 
to help energy firms get their assets mapped and 
communicated in a clear and concise fashion.

The mapping from PE is available in multiple 
formats; digital mapping dashboards, digital PDFs, 
or print sheet maps, offering you the opportunity 
to stand out from your industry peers. 

• Evergreen
• Fully customisable
• Unlimited coverage

• 0ver 50 map titles
• Available in PDF and 

print formats
• Selected coverage

• Bespoke digital maps
• Clear branding
• Exclusive company-led 

coverage

BENEFITS:MAPPING DASHBOARDS

Our mapping dashboards use geographic infomation systems 
(GIS) to locate energy infrastructure, offering a fully interactive 
and evergreen mapping product. The map combined with 
relevant industry statistics provides a dashboard of tools to 
inform users on specific energy themes.

DIGITAL MAPPING

Based on our traditional sheet mapping, PE Maps continue 
to offer world, regional and country infrastructure maps with 
multiple titles to choose from. Now available in digital format for 
ease of distribution and knowledge sharing, opportunities exist 
as exclusive sponsor or through multi-company advertising.

CONTRACT CARTOGRAPHY

Our cartographers have been mapping the energy sector 
for over three decades. We are now offering our experience 
and knowhow to help energy companies to develop a more 
professional and coherent approach to the way they inform 
clients or customers of their global or regional operations 
through maps.
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Map partnerships + mapping services

ADVERTISEMENT RATES

Newsletter

Cost per month 1 mth 4 mth 8 mth 12 mth

Top banner $3,160 $3,000 $2,845 $2,675

Banner $2,750 $2,600 $2,400 $2,300

Sector specific 
sponsorship

$6,320 $6,000 $5,690 $5,370

Thought Leadership

From

White paper $5,000

In-person panel briefing $20,000

Industry report $25,000

Factbooks $POA

Contract cartography $POA

Mapping factbooks $POA

Cost per month 1 mth 4 mth 8 mth 12 mth

Leaderboard (exclusive)* $2,600 $2,470 $2,340 $2,210

Leaderboard 
(non-exclusive)

$2,300 $2,185 $2,070 $1,955

Top MPU $2,300 $2,185 $2,070 $1,955

MPU $1,700 $1,615 $1,530 $1,445

Transition Economist Website

Cost per map Digital Print Print + digital

World title $50,000 $80,000 $110,000

Regional title $30,000 $50,000 $60,000

x1 x2 (each) 3+ (each)

Webcast $14,995 $12,995 $9,995

Podcast $4,995 $3,995 $3,450

Webcasts / podcasts

* Exclusive = homepage or channel

All rates quoted in this Media Guide are in USD Contact your salesperson for programmes based on CPM

From

Forum Partner $7,500

Official Partner $15,000

Strategy & Investment Forums 
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LEADERBOARD

PUSH DOWN

TOP MPU

2nd MPU

PAGE 
PEEL

Push down: 970x90 px; 300x50 (mobile) 
(expanded)  970x415 px
Page peel:  680x680 px; 100x75 (mobile)
Leaderboard:  728x90 px; 300x50 (mobile)
MPU:  300x250 px

Creative Types: 

GIF, JPG/JPEG, PNG, Java Script, Third party tags, HTML 

File size:  Max 100KB

Maximum animation length:  15 secs
Max video and animation frame rate:  24fps

Banner: 728x90 px

Newsletter2

Top banner: 600x100 px

Licensing rounds bulletin2

1 Full specification will be supplied when advert is booked 
2 Full digital specification will be supplied when advert is booked

ADVERTISEMENT SPECIFICATIONS1
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CONTACTS

ADVERTISING, THOUGHT  
LEADERSHIP & SPONSORSHIP

Commercial Director  
Owen Raw-Rees
+44 20 3409 2241  
Owen.Raw-Rees@pemedianetwork.com

Sales Manager, Asia
Seamus Ng
+65 8648 7528
Seamus.ng@pemedianetwork.com

LOCAL REPRESENTATIVES
NORTH AMERICA

North Houston, North Central Texas Fort Worth 
Jim Watkins
+1 (713) 525-4632
Jim.Watkins@GulfEnergyInfo.com

Dallas, Midwest/Central U.S. 
Josh Mayer
+1 (972) 816-6745
Josh.Mayer@GulfEnergyInfo.com

Western U.S., British Columbia 
Rick Ayer
+1 (949) 366-9089
Rick.Ayer@GulfEnergyInfo.com

Southeast Houston, Gulf Coast & Southeast U.S. 
Austin Milburn
+1 (713) 525-4626
Austin.Milburn@GulfEnergyInfo.com

Northeast U.S., Eastern Canada 
Merrie Lynch
+1 (617) 594-4943
Merrie.Lynch@GulfEnergyInfo.com

EVENTS

Events Manager 
Rachel McGhie
+44 20 3409 2253
Rachel.McGhie@pemedianetwork.com

REST OF THE WORLD

Africa 
Dele Olaoye
+1 (713) 240-4447
Africa@GulfEnergyInfo.com

Brazil 
Evan Sponagle
+55 (21) 2512-2741
+55 (21) 99925-3398 (Mobile)
Evan.Sponagle@GulfEnergyInfo.com

Western Europe 
Hamilton Pearman
+33 608 310 575
Hamilton.Pearman@GulfEnergyInfo.com

India
Manav Kanwar
+91 (22) 2837 7070
India@GulfEnergyInfo.com

GULF EXECUTIVE MANAGEMENT

President and CEO 
John Royall
John.Royall@GulfEnergyInfo.com

CFO 
Ed Caminos

VP Production 
Sheryl Stone

EDITORIAL

Editor -in-Chief
Peter Ramsay
+44 20 3409 2247
Peter.Ramsay@pemedianetwork.com

Transition Economist Editor 
Stuart Penson
Stuart.Penson@pemedianetwork.com

Digital Editorial Assistant
Polly Martin
+44 20 3409 2250
Polly.Martin@pemedianetwork.com

Assistant Managing Editor 
Charles Waine
+44 20 3409 2246
Charles.Waine@pemedianetwork.com

27 Furnival Street
London, EC4A 1JQ
United Kingdom
Switchboard +44 20 3409 2240

The Petroleum Economist Ltd is a wholly owned 
subsidiary of Gulf Publishing Holdings LLC

™

GULF BRANDS INCLUDE


