
Which European Destination Looks Set To See 
Impressive Growth In Visitors?

Does search data show where travellers will visit?

Where did travellers visit in 2016?

Where will travellers visit in the future?

YoY di�erences are similar for actual visits and searches:

% di�erence in visits, 
2016 vs 20152

% di�erence in hotel 
searches, 2016 vs 20153 Country

Spain 13%

France -3%

Italy 16%

Ireland 6%

US 3%

Portugal 8%

Netherlands 8%

Germany 5%

Greece 7%
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following a 13% increase in visits in 2016, growth 
looks set to slow

The following increases in visitor numbers may be expected in 2017 and beyond4:

Spain

2% despite showing a return to growth in Q1 2017, 
YoY declines for Q2 2017 suggest travellers may 
still be looking elsewhere

France

-3%

looks set to see a slowdown in growth following 
a 16% increase in growth in 2016

Italy

0% visitors numbers look set to fall compared to 
2016, this could be a result of the weaker pound

Ireland

-3%
after 3% growth in 2016, the number of visitors to 
the US to fall looks set to, perhaps due to rising Air 
Passenger Duty, poor exchange rates and the 
political landscape

US

-6% growth looks set to remain steady (Portugal saw 
8% growth in 2016) and the number of UK visits 
could surpass 3 million in 2017

Portugal

7%

growth looks set to remain steady (the Netherlands 
saw 8% growth in 2016) and the number of UK visits 
could surpass 3 million in 2017

The Netherlands

9% visitor numbers look set to remain much 
the same with growth slowing a little 
compared to 2016 (5%)

Germany

1%

after 7% growth in 2016, Greece looks set to see double digit growth in 2017 
Greece13%

Download our whitepaper, The State Of International Travel, to learn more about the changing destination preferences of travellers and how 
to ensure you pay international suppliers in the most efficient manner.
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1Office for National Statistics, Travel trends 2016. Top countries visited by UK residents.
2Office for National Statistics, Travel trends 2016.
3Google, EMEA Travel Dashboard. Average differences for Q2, Q3 and Q4 2016 compared to same periods in 2015. 
4Google, EMEA Travel Dashboard.  Average differences in searches from the UK across airlines, hotels and packages for Q1 and Q2 2017.
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