
Stay Ahead Of Changes In The Travel Industry

Changing destinations

Changing expectations of cost

Changing competitive landscape
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Growth is not guaranteed. The industry is facing challenges…

$1.3 trillion
Global travel industry forecast Gross bookings to reach 

annual growth to end-2017 for 20171

BOOKED

$

+12%
Spain

-4% +9%
France

+10%
The USItaly

+9%
Portugal 

+7%
Greece

+10%
The 
Netherlands 

-33% +14%
Irish 
Republic 

Turkey
+7%
Germany

45%
of international travellers have serious 
concerns over safety and security2

9%
Globally, Asia and the 
Paci�c are seeing a 
signi�cant increase in

Political factors are also 
impacting destination 
choices, the longer term 
impact of these remains 
to be seen
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Concerns are rerouting 
travellers to ‘safe’ and 
new destinations
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Changes in UK visitors to top 10 outbound holiday destinations – H1 2016 vs H1 20153

international tourists⁴ 

Globally, online bookings 
are growing at a faster 
rate than the travel 
industry is growing5

Mobile bookings are an area of opportunity7 

will be made online 
by 2020 in Europe6

Suppliers typically a�ract 
more online bookings
Online travel companies need 
to take advantage of market 
opportunities to win bookings

6 in 10 
bookings

Opportunity is largest in markets where 
hotel/lodgings distribution is fragmented8 
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travel companies in 2015

of global online 
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10.7% 
2016 y-o-y online 
market annual change

4.8% 
2016 y-o-y total travel 
market annual change

9% of all European bookings 
came from online travel 
companies in 2016
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By 2020

As more bookings 
are made online 
the need to o�er 
attractive prices 
increases

Long-haul is no longer just 
for luxury travellers, LCCs are 
launching routes to suit 
budget conscious travellers

This group has serious 
spending power, but 
prefer value over luxury9

shows how price-conscious consumers are 
becoming when travelling

compare prices and 
find a competitive deal 

Consumers in their 50s 
are a prime target group

BEST
DEAL

Travellers online 
are often looking to 

Continued growth of LCCs in Europe

By helping you build strong relationships with suppliers and giving travellers the options they are looking for, where they are looking for 
them and at the right price.

Our whitepaper, Stay Ahead In 2017 With The Right Payment Strategy, explains how building the right payment strategy will help keep you 
ahead of the competition by strengthening supplier relationships and giving your customers what they are looking for.
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Your payment strategy can help you overcome these challenges…

Click here to download our whitepaper
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