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Grocers that make checkout easy - Forrester Study

will keep consumers who value their time

85% say
checkout
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their shopping
experience

75% of U.S.
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than
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experience

line length

58% are
likely to
change
stores if
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difference
was better
checkout

39% of -
shoppers 39%
admit to :
having left

a store empty
handed

due to

long lines

24% shop

at a different ! T
store chain

to avoid

slow checkout
experiences

Get the study for insights into shopper behavior and
slow checkout at digimarc.com/slowcheckout.

SOURCES: A commissioned survey of 1,000 U.S. consumers conducted by Forrester Consulting on behalf of Digimarc (March 2018)
* “The State Of Global Online Grocery Retail, 2018,” Forrester Research, Inc. (March 20, 2018)
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