
Without an accurate and complete view of the customer, organizations struggle to address their 
(future) customers properly. Data issues get in the way of understanding customer preferences, 
tailoring communications, responding quickly, handle data privacy requests correctly, and ultimately, 
optimizing the customer experience (CX). 

BUILDING THE BUSINESS CASE
BROCHURE
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DATA AS A STRATEGIC ASSET

To fully leverage data as a strategic business asset, 
the organization must put data at the centre of 
their technology ecosystem. Whilst there is a clear 
commitment to putting the customer first, a lack 
of focus and short-term strategies often prevent 
organizations from channelling this commitment 
into action. It is therefore time to give business 
and management teams a helping hand. What do 
organizations need to do in order to truly put the 
customer’s interests first? 

GET THE INSIGHTS YOU ARE LOOKING FOR

Many projects fail before they have been 
completed. This happens for a wide variety 
of reasons, but the business case not having 
been determined in advance and the inability to 
demonstrate the progress made with the business 
are certainly among the top three. At Human 
Inference, we use Shark Finesse software for 
business case creation. This proven approach 
is well substantiated with industry specific 
benchmarks and has been validated thoroughly 
with our customers and partners. During this 
process we work closely with you on identifying 
your company’s objectives, defining goals and 
outlining next steps towards getting the insights 
you are looking for in supporting your decision-
making process.

“Poor data quality is a primary reason 
for 40% of all business initiatives failing 
to achieve their targeted benefits.” 
– GARTNER 

Experience 
Over 30 years of 
data quality and data 
management experience

THE DATA AGENCY
Human Inference is part 
of The Data Agency

High Precision Matching 
technology 
Human Inference 
software is based on 
unique high precision 
matching technology

A SOLID FOUNDATION FOR VALUE BASED DECISION-MAKING



For over 30 years, Human Inference is the 
European market leader in data quality 
solutions, with a strong customer base in the 
Benelux, Germany and the UK. The software 
solutions are based on natural language 
processing and contain a core of knowledge to 
provide our customers with the best solution 
possible. Our data quality solutions and 
expertise allow enterprises and governments 
to manage the quality of their customer data 
assets and create a single customer view to 
help comply with rules and regulations, 
enable operational excellence, and improve 
customer interaction. 
 
 
To learn more about Human Inference,  
please visit humaninference.com

STEPS 
1. Introduction & Business Case Preparation 

2. Create the business case 

3. Review & fine tuning 

4. Presentation & next steps 

HUMAN INFERENCE IS PART OF:

“Qualify the business value of improved 
data quality using business metrics that 
are correlated with financial outcomes.” 
– GARTNER 

VALUE

Identification of the 
costs & benefits of 

implementing Human 
Inference software

A solid business 
case to support your 

decision-making 
process  

Full report of 
calculations on ROI: 

Net Present Value, 
Internal Rate of Return 

and Payback 


