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WHY POOR DATA IS 
HURTING YOUR BUSINESS

THE COST OF BAD DATA

As great products and services alone no longer guarantee customer loyalty, organizations need to focus on improving 
customer experience (CX). Unfortunately, efforts to improve customer experience are undermined by bad data, damaging a 
company’s reputation and resulting in a loss of profits.

Where is all this bad data coming from?
Poor data quality can have multiples causes including 
wrong data entered by employees, incomplete data entered 
by customers online, poor data migration, and external data 
quality problems.
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THE ROAD TOWARDS POSITIVE CUSTOMER EXPERIENCE & LOYALTY

In order to ensure a positive customer experience your organization must rely on complete, accurate, compliant and 
enriched customer data, provide an excellent customer on-boarding process, create a consolidate picture of the customer 
and monitor regularly to ensure your data is up-to-date.

DATA QUALITY LIFE CYCLE

The steps towards improving your data can be described as 
an ongoing process called Data Quality Life Cycle. Starting 
with profiling the data, you have to examine the current 
situation. Then analyse the quality of your data, find patterns, 
missing values and character sets. The next important 
step is standardization, meaning you have to set a data 
quality standard for comparison. The following logic step 
is to validate the available data conform to the standards. 
After that, deduplication takes place and merging the data 
to create a single trusted version of every record that can 
be used throughout the organization. As an optional step, 
these unique records are the foundation for enrichment, add 
additional information from different reference sources.  
The final step, is to monitor the data to ensure data quality.

Gain Confidence in your data and understand your 
data so that you can more effectively plan your data-
driven initiatives and prevent data-related issues. 
Customer data will grow and evolve with every single 
interaction (e.g. name- or address changes, shift in 
preferences etc). Therefore, customer data must 
be adaptable, and able to change with the times. If 
organizations cannot update their data whenever 
needed, they will be basing their decisions on an 
outdated customer view. 

Make sure your data-driven customer experience 
efforts are powered by a solid foundation - complete, 
accurate, compliant and enriched customer 
data – to get better results. Increase Customer 
Service effectiveness with accurate and up-to-date 
customer information. Don’t lose customers or 
customer loyalty due to data mistakes. 

If you have to invest in keeping your data clean, why 
not get it right from the start? Catch errors at the 

point of entry. Correct data mistakes by validating 
and de-duplicating directly at the gate for a more 

efficient, streamlined process. This is the starting 
point of achieving real customer lifetime value

Without an accurate and complete view of the 
customer, organizations will struggle to understand 

preferences, tailor communication, respond to 
customer needs quickly and ultimately optimize 

the customer’s experience. The challenge is to put 
data at the center of an organization’s customer 

experience technology ecosystem to fully leverage 
data as a strategic business asset. 
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BENEFITS OF DATA QUALITY
 
Customer experience is closely connected to reliable data. Therefore, every organization, regardless of communication 
channel, must rely on accurate data to build meaningful customer relationships. Investing in data quality solutions will help 
you to take full advantage of your customer data.

LET’S DISCUSS! 
 
We love a challenge. If your department or 
organization is grappling with data related 
issues and would like to know more on how 
you could overcome these hurdles simply 
drop us a note and we’ll happily share our 
thoughts: info@humaninference.com
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