
Over the years, data quality has become extremely 
important. The consequences of poor data quality include 
amongst others wasting time and resources, and damaging 
the reputation of your organization. It is thus no surprise 
that poor data quality can impact the customer experience, 
thereby, resulting in a loss of profits.

As customer experience is closely connected to reliable 
data, every organization that aims to build meaningful 
customer relationships must rely on accurate data. The 
data quality lifecycle is an ongoing process and involves 
profiling, analysing, cleansing, standardizing, de-
duplicating, enriching and monitoring data. DataPlatform, 
is an onsite or cloud data quality solution that also lays the 
foundation for our other solution DataHub. Key elements 
of our data quality solution DataPlatform include cleansing 
and de-duplication, which are both vital to ensure data 
quality. 

DATAPLATFORM; 
SOUND CUSTOMER DATA 
MANAGEMENT STARTS 
WITH CLEAN DATA
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Experience 
Over 30 years of 
data quality and data 
management experience

THE DATA AGENCY
Human Inference is part 
of The Data Agency

High Precision Matching 
technology 
Human Inference 
software is based on 
unique high precision 
matching technology
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CLEANSING

Contact data such as names, postal codes, and email 
addresses have strategic value as they are the means for 
an organization to pursue relevant communication with 
their customers and prospects. Therefore, your customer 
data must be reliable, in order to deliver an outstanding 
customer experience.  
 
However, the reality is that contact data is quite error-
prone. The errors concern addressing a woman as a man, 
using the wrong capitalisation, mistakes in postal codes, 
invalid email addresses, and incorrect phone numbers. 
These errors will lead to polluted databases, and could 
eventually result in a damaged reputation, and a loss of 
customers and sales orders.

By now, it should be clear that data have to be cleansed in 
order to have real strategic value. 

The cleansing capabilities of DataPlatform include 
name, address, phone number and email validation, 
standardization and correction. Name cleansing virtually 
includes everything that is connected to name processing 
such as validating surnames and first names, putting 
name components in the right order depending on the 
cultural context, converting capital and lower case letters, 
determining gender, and detecting company names. 

CLEANSING CAPABILITIES: 

- NAME VALIDATION 
 - ADDRESS VALIDATION 

 - PHONE NUMBER 
VALIDATION 

 - EMAIL VALIDATION 
 - STANDARDIZATION 

 - CORRECTION
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MATCHING 
 
Duplicate detection and consolidation 
Nearly all organizations working with customer data have problems identifying their customer data correctly and 
consistently. Next to the fact that customer data often contains errors such as incorrect spelling of names and wrong 
gender, duplicates is another challenge. How do you detect these duplicates intelligently and, subsequently, how do 
you consolidate them in a corrected database record to create maximal value? The answer is matching 

The impact of duplicates on your database 
When a well-thought-out customer strategy turns out to have no effect in the long run, the fault usually lies with bad 
data. It’s known that databases, on average, contain 4-8% duplicates. Inefficiencies in your contact data caused by 
duplicates impact the ability to build an accurate view of your customer

Our matching solution provides you with:

Duplicate detection within an existing set of customer data

Fault-tolerant search (used e.g. in a call center)

Duplicate prevention check for data input

Data consolidation (cross matching) 

Knowing your customers
International compliance legislation forces financial institutions such as banks and insurance companies to check 
whether they are doing business with people or organisations that occur in a variety of sanction lists (or blacklists). 
Financial companies need to manage these risks in order to avoid consequences such as operational damage or legal 
penalties and to eventually keep the trust of their customers. As these blacklist checks are carried out, banks and 
insurance companies need to meticulously report on the process and the outcome of these checks.

As the matching methods of DataPlatform are able to deal with incomplete data, nicknames and aliases, you are 
ensured of a higher degree of certainty in the actual check, preventing operational and judicial damage.
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For over 30 years, Human Inference is the 
European market leader in data quality 
solutions, with a strong customer base in the 
Benelux, Germany and the UK. The software 
solutions are based on natural language 
processing and contain a core of knowledge to 
provide our customers with the best solution 
possible. Our data quality solutions and 
expertise allow enterprises and governments 
to manage the quality of their customer data 
assets and create a single customer view to 
help comply with rules and regulations, 
enable operational excellence, and improve 
customer interaction. 
 
 
To learn more about Human Inference,  
please visit humanInference.com

START WITH DATAPLATFORM

Achieving business goals depends on the reliability of your customer data. DataPlatform enhances your strategic 
business processes by increasing the quality of person and company names, physical addresses, phone numbers and 
email addresses. As the matching capabilities of our solution are based on natural language processing and fuzzy logic 
techniques, results of high quality are being achieved. Start with DataPlatform and avoid database contamination, increase 
your analysis reliability, decrease costs and establish and guarantee your brand image.

HUMAN INFERENCE IS PART OF:


