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Novadex GmbH is a specialist in brand management and one-to-one communication. With their 
marketing portal novabrand, they enable organizations with a decentralized structure (such as 
franchises) to strive for efficient, measurable and consistent marketing performance, including the 
correct use of name and address information. The easy-to-use novabrand portal does not require 
specific know-how for the personalization of printed and digital marketing templates. The portal is in 
use by more than 25.000 satisfied end-users and that number is increasing daily.

THE DEVIL IS IN THE DETAILS 
ADDRESS CORRECTION AND IMPROVEMENT TO ENABLE 
HIGHLY PERSONALIZED MAILINGS

THE CHALLENGE  
In conversations with their customers, Novadex realized that the 
quality of their customer’s data sources were often insufficient to 
generate personalized mailings with high conversion rates. In order 
to help their customers, Novadex decided to develop a solution that 
tackled data quality aspects such as first name analysis and address 
format checks. However, they soon found out that name and address 
correction is far more complicated than they initially thought. 
They needed a solution to consistently improve name and address 
data stored in different data sources. In addition, they needed a user 
interface to help the several thousand end-users import and manage 
name and address data.
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“You cannot expect end-
users to be fully aware of 
the complexity of name and 
address data. The devil is in 
the details! We decided to fix 
this for our customers and we 
are happy about the results.” 
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THE SOLUTION

Novadex decided to implement the name and address 
improvement solution of Human Inference. Most of the 
end-users did not have any prior knowledge of name and 
address correction, but with these tools, they were able to 
conduct a number of corrections, such as: identification 
of gender in order to generate salutations, correct use of 
academic titles, addressing name ambiguity (Klaus Frank, 
where both names can be first name and surname) and 
more. It also helped to make sure that the right content 
was represented in the designated address lines.
Novadex incorporated this solution in their marketing 

READY TO EXCEED YOUR  
CUSTOMERS’ EXPECTATIONS? 
humaninference.com  
 
For over 30 years, Human Inference is the 
European market leader in data quality 
solutions, with a strong customer base in the 
Benelux, Germany and the UK. The software 
solutions are based on natural language 
processing and contain a core of knowledge 
to provide our customers with the best 
solution possible. Our data quality solutions 
and expertise allow enterprises and 
governments to manage the quality of their 
customer data assets and create a single 
customer view to help comply with rules and 
regulations, enable operational excellence, 
and improve customer interaction.

 
 
 
 
 

© Human Inference  
www.humaninference.com 

THE BENEFITS
Better quality and a better insight of customer 
information

Reduced chance of identification and registration  
errors

Support for communication with customers and 
insurance agencies

Easier and faster response to information requests

Fast and accurate response to privacy-related  
requests and in compliance with GDPR

portal, thus enabling a user interface to automatically or 
manually correct name and address information in a variety 
of marketing templates.

VALUE

The use of the Human Inference solution for name and 
address management is a huge contribution to the 
efficiency of the marketing portal and its consequent 
consistency. End-users are predominantly positive: 
They realize the value of correct customer data and they 
experience a substantial decrease in manual re-work. On 
top of that, Novadex customers report higher response 
rates to their personalized mailings.
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