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Today’s economic climate presents a unique opportunity to move into new target markets. Consumers of 
all ethnicities are navigating the marketplace with fresh (yet more demanding) attitudes and behaviors, 
all in service of finding brands that deliver on their definition of value. This, combined with the fact that 
the economic clout of the African-American segment of the US population continues to grow, creates an 
opportunity for marketers to expand their market share by reaching out to this young and receptive 
group—if marketers are willing to extend or even reposition their brand’s core proposition to better match 
the needs and demands of the African-American community. 

Implication #1 Implication #2 Implication #3 
“Equal” ≠ “Identical” Tailoring messaging is just the 

beginning; don’t forget product 
innovation and even changes to 
store-layout represent opportunity. 

Acknowledge and celebrate their 
influence on the “mainstream.” 

The Bottom Line 

At the Root 

Taking Action for Growth 

Data Don’t Lie 
African 

Americans 

I believe there should be 
more commercials directed 
specifically to African-
American audiences 

68% 

Very few brands and 
companies genuinely care 
about the state of African-
American communities 

63% 
Important when deciding 
where to shop: 
Carries African-American 
products and items 

62% 

African Americans represent a key consumer segment in the United States, with buying power projected 
to reach $1.3 trillion by 2017. And while African Americans share common bonds related to family, 
spirituality and community, they are far from being a homogeneous group. African-American culture is a 
blend of influences. Many aspects of it—including music and fashions, religious practices and value 
systems, foods and cooking styles—have blended with other influences to create a distinctive vernacular 
and culture. 
 
African Americans share a “black experience” and strong cultural bonds, shaped from historical, social 
and cultural influences that give them perspectives, needs and concerns that are quite different from 
those of the Non-Hispanic White population. 
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