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Using Data to Drive a Targeted Customer Experience  
for On-Site Search Results

CHALLENGE

Over the past 50 years, Agri Supply®, a family  
owned group of farm stores, has expanded 
their product line from a selection of tractor 
parts and accessories to include over 26,000 
products across multiple categories.
In addition to a website, Agri Supply has eight retail locations in North  
Carolina, South Carolina, Georgia and Virginia where customers can find  
everything from hunting apparel to cooking supplies, in addition to farm  
machinery and implements. 

The website has a key role in the overall customer experience; it drives foot 
traffic to the physical stores, integrates with the online catalog and is used by 
customer service associates to assist customers in locating items. Data is key 
when it comes to understanding shopper behavior and delivering the right 
results through the website search platform.

“Without accurate data and good analytics, it can be challenging to deliver a 
relevant shopping experience when a consumer might be shopping across 
multiple categories during the same session,” explained Chris Barnes, web 
coordinator for Agri Supply. 

With the growing importance of the website, the team at Agri Supply initiated 
a project to improve the relevancy of search results and tailor the customer 
experience with their existing website search solution. 

“In addition to basic search functions,  
we wanted the ability to leverage both  
site-wide analytics and individual pieces  
of customer data, like location, to tailor  
the customer experience.”

–Chris Barnes, web coordinator for Agri Supply

CLIENT 
Agri Supply

LOCATION 
Garner, NC

INDUSTRY 
e-Commerce / Retail /  
Farm and Garden

PROJECT 
www.agrisupply.com
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SOLUTION

After evaluating site search solutions, Agri Supply selected Hawk Search, because 
of the ease of implementation, highly relevant out-of-the-box results and the  
reporting features. The merchandising workbench is feature rich, easy to use 
and enables the ability to use data to optimize the customer experience. 

Hawk Search is a robust site search tool and its functionality includes:

• Personalized Site Search Personalized search learns as your visitors shop  
and personalizes the results based on their behavior. 

• 1 to 1 Merchandising Manage the customer experience and create personalized 
promotions through intelligent search results ranking and rich banner campaigns.

• Site Search for Mobile Seamless integration with the online catalog.

• Visitor Targets Use visitor location and custom visitor parameters to  
dynamically optimize the entire shopping experience.

• Multi-language features Hawk Search supports over 30 languages  
out-of-the-box. 

• Dynamic Landing Pages Dynamically deliver the most relevant content  
based on internal site navigation, or how a visitor arrived at your site. 

RESULTS

The use of site search has increased dramatically since the implementation and  
customers are expressing how much easier it is to navigate and view products. 

In addition to anecdotal improvements in customer experience, Agri Supply has 
experienced significant gains in:

• Percentage of customers using  
site search

• Average order value 

• Conversion rate

• Average number of items per order

• Cart abandonment

• Time on site

• Bounce rate

• Return visit 

Hawk Search’s robust merchandising features put the control in the hands of the  
merchandising team and has greatly reduced the need for IT support.
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KEY REQUIREMENTS 
INCLUDED:

• Support for location specific 
targeted marketing

• Faceted navigation with the 
ability to control merchandising 
at a category level

• Robust Autocomplete 

• Business user control over the 
online shopping experience

• Related Searches

• Product ranking and  
priority rules

• Ability to promote items that 
share common attributes with 
simpler rule configurations

• Trigger merchandising 
campaigns using variety of data 
points

Unable to achieve the desired 
results with the existing solution,  
Barnes explored alternatives, 
including Hawk Search, to replace 
the on-site search feature and 
improve the customer experience. 


