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A.M. Leonard Exploits Hawk Search® to Improve Customer  
Experience and Increase Average Order Value 

OVERVIEW

A.M. Leonard, Inc., a leading provider of horticultural 
tools and supplies, serves landscapers, growers,  
arborists, and gardeners from a state-of-the-art facility 
in Piqua, Ohio, and over the Web. A.M. Leonard has a 
longstanding reputation for excellent customer service 
and satisfaction, which continues to be its top priority.
When Neil Roble joined the team as director of marketing, he recognized an opportunity to 
further improve the customer experience by implementing an enhanced site search solution.

“There are two ways to increase online revenue,” explains Roble. “You can either drive more 
traffic or you can do more with the traffic you already have. Our focus is on providing a better 
customer experience and we know sales will increase if we help people find the right products 
faster.”

A.M. Leonard offers thousands of items online and serves a variety of customers who use  
different criteria to determine which product is the best fit for their needs. Roble wanted to find 
and implement a solution that would make it easy for visitors to find the right tools for them.

GOALS

The two primary goals for the project were to increase sales per visitor who used the site 
search tool and to improve conversion for the site search tool. The ability to refine a large 
selection of products based on what’s important to each individual visitor streamlines the 
shopping experience and increases the probability that one or more items will be added to 
the shopping cart. For A.M. Leonard, it was important that the site search functionality include 
the ability to refine results by product attributes such as brand, price, cutting capacity, and 
technical capability.
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SOLUTION

The company selected Hawk Search, serving as a robust site search tool with 
the functionality it needed to help its customers find what they were looking 
for and improve the overall customer experience.

In his position prior to joining A.M. Leonard, Inc., Neil Roble facilitated a similar 
project and evaluated such solutions from other leading site search providers 
prior to partnering with Hawk Search.

“I didn’t bother to look at any other solutions when we decided to pursue this 
project at A.M. Leonard,” states Roble. “Based on my previous experience, 
I went straight to Hawk Search. Paul Matker and his team are great; they’re 
easy to partner with, forward thinking, and knowledgeable. I knew that  
Hawk Search would be a great choice and a good value.”

RESULTS

“We have a great selection of products, which can be both awesome and 
intimidating. Before implementing Hawk Search it was a challenge for our 
customers to figure out which product was best for them. Now they can easily 
narrow their results based on things like brand, technical capability, and 
price,” states Roble.

The team at A.M. Leonard, Inc. reported that they saw an increase of $2.00 
for every visitor who used site search, exceeding their expectations. 

The company implemented Hawk Search in May, which is normally when 
conversion rates and average order size gradually decline due to seasonality. 
However, this year A.M. Leonard realized a 20% increase in conversion rate 
for site search after the implementation of Hawk Search.

Roble concludes, “It was one of the smoothest 
implementations I’ve ever experienced and  
we’re thrilled with the results.”
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HAWK SEARCH HIGHLIGHTS
• Navigation

• Intelligent Search

• Smart AutoComplete

• Mobile Search

• Dynamic Landing Pages

• Merchandising Tools

• Product Recommendations 

• Reporting

$2 INCREASE
for every visitor who 
used site search

20% INCREASE
in conversion rate for site  
search after implementing  
Hawk Search


